Š COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 


FIRST REPORT FOR JUNE, 1984 


EVENING 7:00-11:00 РМ 


Suspenso & 
Ai 25- Ай 55- 1:00- 9:00- 
Ta meh Шыу mee Оу а Яй 00 Nin. SOOPM 11:00 РМ(2) 
HOUSEHOLDS % AVG. AUD. 11.8 14.4 11.9 12.3 13.0 12.0 13.0 11.7 13.4 12.8 12.5 12.7 
NO. OF PROGRAMS t 4 9 22 8 IFR 7 22 28 26 31 57 30 87 
EVENING MONDAY-FRIDAY 
6:00-7:00РМ 11:30-1:00АМ WEEKDAY DAYTIME 7:00АМ-4:30РМ. WEEKEND DAYTIME 

Waysa j- үг па! 1000AM- — 1:002 10:00AM- см. —— — 
Onco-a-Weok  Muiti-wookly Толи w А) ЕМ TPM 4:30PM 4:30PM dron's(1) Regular Special(3) Tetal(3) 
HOUSEHOLDS % AVG. AUD. 6.1 9.7 4.7 6.6 4.8 4.0 4.7 6.6 5.8 4.1 5.1 4.3 4.7 
NO. OF PR0GRAMSI 5 3 f 13 11 6 14 12 26 30 T 15 22 

б) SEE INTRODUCTION FOR INDIVIDUAL TYPES IN ABOVE (3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED IFR INSUFFICIENT NUMBER OF PROGRAMS IN TYPE 1 PROGRAMS ARE RATED IN TERMS OF TOTAL 

GROUPING. Co REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES РОВ REPORTING. DURATION, UNDER FIVE-MINUTE PROGRAMS 


(2) INCLUDES 8:30-9:30PM АМО 8:30-10:00РМ PROGRAMS. CARRYING THIS FOOTNOTE. 
(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


NATIONAL TV NIELSEN RATINGS RANKING — TOP PROGRAMS(t) 


BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING JUNE 3, 1984 
NIELSEN AVERAGE AUDIENCE 


. .. m= 
RANK PROGRAM хоз. NO. (000) RANK PROGRAM 
1 ABC MOVIE SPECIAL-NWED(S) 20.0 +16, 760 12 АВС MOVIE SPECIAL-THU(S) 1 
2 LIFES-EMBARASSING МОМЕМТ(5) 18.6 15,590 12 АВС SUNDAY NIGHT MOVIE# 1 
3 ABC MONDAY NIGHT MOVIE 18.2 15,250 12 HARI IO HART# 1 
4 ATEAM 18.1 15,170 12 IV BLOOPERS & PRAC. JOKES# 1 
5 МВС SUNDAY NIGHT MOVIE 16.6 13,910 16 АВС MOVIE SPECIAL-TUE.(S) 15. 
6 RIPTIDE 16.5 13,830 17 60 MINUTES 1 
Т САСМЕҮ & LACEY 16.4 13,740 18 REMINGTON STEELE 1 
7 FUNNIEST JOKE-EVER HEARD(S) 16.4 13,740 19 АМЕА FUNNIEST FOUL-UPS(S) 1 
T NIGHT COURT# 16.4 13,740 19 CHEERS 1 
10 20/20 16.2 13,580 21 NEWHART 1 
11 SUPER ВІАТНОАҮ-ВОВ НОРЕ(5) 15.6 13,070 21 ONE DAY АТА TIME 14.5 12,150 


3 (1) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. FOR EXPLANATION OF SYMBOLS, SEE РАСЕ А. 


3 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


1ST JUNE 1984 REPORT 


KEY: A=CURRENT REPORT B=SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


T 
с | МО. ОЕ. | PROGRAM | HOUSEHOLD AUDIENCES т NO. OF | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME Обн STATIONS | COVERAGE AVG Ayg.| | PROGRAM NAME „№, Maa kasu, K| AVG AVG. 
WK START БУЗ E| AUD. SHARE AUD.| | WK START у. E| AUD. SHARE AUD. 
# DAY TIME DUR NET МКІМК2МКІМК21 Y| % — % (000) # DAY TIME DUR NET WK1WK2WKIWK2 Y| % % (0000; 
*EVENING 
À TEAM 34 |211 211 99 99 |А 18.1 31 1517 || АВС нао = s SUN 30 | 157 143 85 83 |A 41 11 344 
1 ТШЕ. 8.39Р 51 NBC A B 23.3 35 1953 SUN 30P 30 ABC N B 7.9 15 662 
2 TUE. 8.00Р 60 AFTERMASH 6|198 202 97 99 |А 10.2 21 855 
. _ 8.00P. 30 GB5 CS B 10.8 20 905 
мс Вузев BRIEF-MON 10 201 99 |A 16.2 26 1358 
9.00Р 1 АВС N B 14:8 22 1240 || АШСЕ 13 | 195 98 A 12.4 22 1039 
ас BUSINESS BRIEF -WED 20 |205 198 99 98. |А 15.5 27 1299|| 1 SUN. 9.30Р 30 CBS CS B 17.0 26 1425 
WED. 8.58Р 1 ABC N B 19.9 31 1668 a ТАА FAMILY FEUD(S) 194 96 А 12.3 22 1031 
+ _ 9.00P 60 АВС QP 
мс P BUSINESS BRIEF-FRI 19 |199 185 96 94 |A 12.2 24 1022 
45Р 1 АВС N В 15.7 26 1316 AMERS FUNNIEST FOUL-UPS(S) 204 97 А 14.6 25 1223 
TUE 8.40Р 60 ABC U 
“с "олт ЖЕНТ novie 17 |205 204 99 99 |A 18.2 29 1525 BENSON 31 |205 202 99 97 |A 11.3 24 947 
1 N. 9. oop 1 120 АВС FF в 18.9 29 1584 FRI. 8.00 30 АВС CS В 15.5 27 1299 
180 
4 BLE „rooe 175 91 |A 9.9 18 830 
ABC MOVIE SPECIAL- -WED(S) 204 99 A 20.0 35 1676 9.00Р 60 ABC À B 96 17 804 
1 WED 120 ABC FF sbs ka ANERICAN | HERO(S) 197 97 А 92 20 Т1 
дс нои SPECIAL- THU(S) 202 99 15.4 29 1291 SAT. 8.30P 30 CBS EA 
OOP Q FF Саву & LACEY 201 197 99 99 |A 16.4 27 1374 
ABC MOVIE SPECIAL -TUE.(S) 198 98 ЈА 15.1 25 1265 10.00Р 60 CBS ор е в 17.7 29 1483 
2 TUE. 9.00 120 АВС FF CBS EVENING NEWS-RATHER 169 | 202 202 99 99 |А 11.0 23 922 
ABC MOVIE SPECIAL -WED.(S) 199 98 13.7 23 1148 М-Ғ 6.30P 30 CBS N B 134 24 1123 
2 WED. 9.00Р 120 ABC FF as SENIN REKS-DEAN 22 171 8 |A 65 17 545 
6.08P 22 CBS N B 93 18 779 
aB A ЖЕАР mor a 193 95 ЈА 116 21 972 cs w. г. жыз SCHIEFFER 26 | 164 167 89 90 |А 7.2 19 603 
ABC NENSBRIEF -M-F 169 | 202 194 99 97 |А 16.1 27 1349 be 30. сн Ва 9:5 49. 196 
1 MON. 9.51р 2 BCN B 15.9 25 1332 ||СВ5 АТНА, NIGHT MOVIE 6|195 183 98 95 |А 9.7 20 813 
1 TUE. 10.38р 1 9.00Р 120 CBS FF B 108 21 905 
1 WED. 9.56р 1 as SPECIAL MOVIE PRESNT.(S) 191 94 A 12.0 22 1006 
д m F 3.58p 1 FRE. 9.00P 120 CBS FF 
2 TUE. 10201 2 CBS TUESDAY NIGHT MOVIES 22 | 197 99 A 8.9 16 746 
2 WED. 95Р 2 1 TUE. 9.39р 120 CBS FF B 16.2 25 1358 
85  BEDNESDAY NIGHT MOVIE 30| 199 196 99 98 |А 10.4 18 872 
ABC NEWSBRIEF-SAT SAT. Pran за | 197 188 98 93 А 12:8 25 1926 . 8.30Р 150 CBS FF B 12.3 20 1031 
Авс У УЕВКЕҒ SU. 34|201 197 98 98 |А 13.9 25 1165 eena 209 207 99 99 |A 14.6 26 1223 
8.32P 1 ABC N B 195 30 1634 9.00P 30 NBC св? В 15.8 24 1324 
; SUN: 9.55P сие BOWL NAT'L CHAMP.(S) 200 98 А та 14 620 
WED. 8.00Р 60 МВС QP 
‚мс SPORTS UPDATE-SAT 34 | 201 203 98 99 |A 10.3 22 863 
ar ag > ABC SN Ü 15.9 27 1332 Ші АШКЕ БАТ. 206 190 99 94 |A 23 821 
.00р 30 NBC cs B 25 1190 
же "Это POATE- SuN 32 |201 198 98 98 |A 12.9 24 1081 юмге цн" 198 99 А 20 872 
1 SUN. 57Р 1 ABC SN B 181 27 1517 < 8.00Р 30 CBS CS B 20 872 
ШЕ DOUBLE TROUBLE т| 196 195 97 әт |А 23 1173 
м SUNDAY NIGHT MOVIE 29 198 98 |А 15.4 26 1291 9.30Р 30 МВС CS B 21 1140 
SUN. 9.00P 120 ABC FF В 20:7 32 1735 К "стонї 202 99 А 17 838 
дс WORLD NEWS TONIGHT 170 |205 206 99 99 |A 90 19 754 -i 9.30P 30 NBC CS B 19 989 
M-F 6.30P 30 ABC N B 108 20 905 


° PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST JUNE 1984 REPORT 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME Hn STATIONS | COVERAGE nyg] | PROGRAM NAME ЙЫ ШАШАК 
WK START AUD. SHARE AUD. МК START 
Ку INE our мет BE wi мкојика wl Y) SW боюу # рү МЕ оик мет нкт wk 2 wk 1 wk 2 
EVENING CONT'D 
LOVE ВОАТ 32 | 208 192 99 94 |А 12.5 25 1048 
ик ОЕ HAZZARD, 28 | 195 191 98 95 |А 9.2 9 т SAT. 9.00Р 60 ABC CS B 182 31 1525 
АІ. 8.00Р 60 CBS CS B 15.9 27 1332 
FAC тй ме 31 |199 202 98 99 |А 13.2 22 1106 | | MAGNUM, P.I. 33 | 206 194 99 95 |А 13.6 26 1140 
9.00 30 NBC CS в 16.7 25 1399 THU. 8.00Р 60 CBS PD B 21.0 33 1760 
MAMA'S FAMILY 1 177 92. |A 101 21 846 
FALL GUY 32 | 206 200 99 99 |А 14.4 26 1207|| 2 SAT.  9.00P 30 NBC CS B 101 21 846 
WED. 8.00P 60 ABC A B 19.2 30 1609 
FAMILY TIES 21 | 204 206 99 99 |А 11.7 22 980 || MASTER 12 164 а |А 76 16 637 
THU. _ 8.30Р 30 NBC CS B 149 23 1249 || 2 FRI. _ 8.00P 60 NBC A B 10:2 18 855 
MATT HOUSTON 29 | 201 179. 90 93 |A 11.22 20 939 
FANTASY ISLAND 27 |208 192 99 эз |А 12.8 26 1073 FRI. 10.00P 60 ABC PD B 14.7 26 1232 
10.00Р 60 ABC A B 149 27 1249 
Frien "MURPHY а | 145 во А 40 10 335 | моме OF тне меєк-ғарлу 5 (178 148 1 92 85 |А 10.0 18 838 
7.00Р 60 NBC GD B 5.9 10 444 FRI. 9.00P 120 NBC Ff А 8-0 12 D 
MUPPET MOVIE PTS 199 99 š 
FIRST OLYMPICS:ATHENS,PT2(S) 204 99 A 11.8 19 989 TUE. 8. ES т; CBS FF 
1 MON. 8.00P 180 МВС FF 
FOUR SEASONS 5 [197 97 A ZB 16 654| [MUPPET MOVIE РТ.265) 198 9 |A 94 16 788 
DA SOP DIRNS Н ма TOHAMPIONSHIP GAME 200) 202 99 |A 12.3 23 1031 
MPIONSHIP САМЕ 2(5) . 
FOUL UPS, BLEEPS-BLUNDERS 16 198 9 |A 12.9 22 1081 THU. 9.00P 187 CBS SE 
2 TUE.” 8.00P 30 ABC U B 15.5 24 1299 
FUNNIEST JOKE EVER HEARD(S) 207 99 А 1624 28 1374 || МС NEWS DIGEST-M-F 169 |181 173 90 83 |A 10.6 19 888 
1 МОМ. 8.56р 1 NBC N в 13.1 20 1098 
1 MON. В.00Р 60 АВС U е Ж K ma m oal IE КФ 1 
GIMME А BREAK . 1 h-i 8. 
А оор зо Nec CS B 14:9 24 1249|| M-F 858Р 1 
HARDCASTLE & MCCORMICK 26 | 200 198 98 98 |A 11.7 23 980 || NBC NEWS DIGEST-2-M-F в1 | 187 183 91 s9 | А 12.5 20 1048 
N. 8.00Р 60 ABC A В 16.9 26 1416 1 ПЕ. 10; ар т NBC N B 12.7 19 1064 
HART ТО HART 205 99 А 15.4 31 1291|| 5 0н 9258р 1 
10.40P 60 ABC ве B 15.4 26 1291] 2 000; 9.58Р 1 
нот К U.S.A.(S) 94 A 9.5 19 79% 
‚_— 9.00Р 60 МВС CS NBC NEWS DIGEST-SAT | pg y 341 285 166 89 82 |А 86 18 то 
SAT ; 
HILL STREET BLUES 31|212 212 99 99 |А 14.4 26 1207 || с тев МЕИ 15| 182 167 92 вә |А 83 16 6% 
THU. 10.00Р 60 МВС ОР В 16.6 27 1391 SAT. 9.582 1 NBC N B 94 16 788 
нон BUGS BUNNY NON-MEST(9) 189 9 |A 11.2 20 939 
МЕР. 8.00Р 30 CBS EA NBC NEWS DIGEST-SUN вс 50281 176 85 87 |А 13 21 ФТ 
МИДА ДЕ), а b 99 А 12.9 25 1081 вс Miny Мот) 29 169 92 |A 68 18 570 
> и 
JEFFERSONS 26 | 199 203 98 99 |А 12.1 22 1014 Ж Е ° 715 
1 SUN. 9.00Р 30 CBS CS B 17.5 26 1467 || NBC NIGHTLY MEWS-SUN 21| 167 161 86 86 |A 6.5 16 545 
2 SUN. 8.30Р 30 ЗОР 30 NBC N жа «ч S S: l4 603 
NBC їїбйт\ү № 169 | 204 2 
JUMP (S) 199 9 |А 11.3 22 947 109 20 913 
2 THU. 8.00Р 30 NBC PC Оу = ашо и В 
KNIGHT RIDER 28 | 205 199 98 98 |А 111 22 930 we йлн rh АВ FORGES) 182 93 [А 7.3 15 612 
SUN. — 8.00Р 60 NBC A B 168 25 1408 60 М "ҮЧТҮ? 
0 > 
LIFES-EMBARASSING MOMENTS(S) | 204 99 A 18:6 31 1559 №с Sihon Wait nye ш е. 19 B 16:6 25 1391 
1 TUE. 9.40Р 60 ABC U 4 


7 KEY: A= CURRENT REPORT B=SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


? PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST JUNE 1984 REPORT 


NO, OF | PROGRAM | HOUSEHOLD AUDIENCES T/c | ОМО ОЕ | PROGRAM 
PROGRAM NAME эң, STATIONS | COVERAGE лус | PROGRAM NAME ЗДЫ STANONS | COVERAGE [HOUSEHOLD AUDIENCES 
мк START 98. E| AUD. SHARE AUD. | wK START 
# DAY “TIME DUR NET Нк wk 2 wKi wk2| Y| % ` % (00) # DAY ПМЕ DUR NET ика w 2 [wk 1 wk 2 
КУА ӨР SPECIAL MOVIE PRSNT-FRI(S) 
- 195 
Ў ; энн атн врв HOPE 
NEWSBREAK-M-F ев | заз 1ва өг ә ЈА 102 16 Чо SPA ОКТО IB GV 20: a A 15:0 25 шш 
1 MHF  8.58P 1 CBS B 15:0 23 1257 
І TUE. 9.37р T.J. HOOKER 204 99 А 12.2 27 1022 
1 МЕ; 91р 1 T SAT. 800P 60 ABC OP O B 15:5 27 1299 
MON, ВР 2 ту BLOOPERS 8 PRAC. JOKES 18 207 9 |А 15:4 26 1291 
2 ТТЕ 8.58P 1 2 MON. °8.00Р 60 NBC CV B 19.22 29 1609 
2 WED. 9.066 Р 2 
TV GREATEST COMMERCIALS 5) |190 93 A вз 17 696 
NENSBREAK-SAT, зз |186 178 93 90 |A 7.9 17 662 РАІ. 0 NBC CV 
БАТ. — 8.58P 1 CBS N B 102 18 855 пи "CompAny 1 197 әв |A 13.3 22 1115 
А, 55787 2 үр TUE. — 8.30Р 30 ABC CS B 133 22 1115 
- 85 188 94 94 |A 98 18 821 
SUN. 8.5BP 1 CBS N B 159 23 1332 || TONY Ананы) 203 9 |A 12.3 21 1031 
~ 29.00Р 142 CBS АС 
NIGHT COURT 1 200 әт |a 16.4 28 1374 || RAPPER JOHN, M.D. 27 | 201 99 А 13.9 26 1165 
КА i З эр 30 М8С 05), 10 9 B 16:4 28 1974) 1 SUN.” 10.006 во сво со B 16.7 28 1399 
99 * 
.00Р 30 CBS CS B 182 23 29 20/20 203 203 99 99 |А 16.2 29 1358 
THU. 20.00 во ABC DN B 145 24 1215 
PEOPLE ARE FUNNY 1 174 9 |a в 3 тг |05. ОМС TATALS-SATG) 204 9 ЈА 66 15 553 
2 SAT. 9.309 30 МВС РУ B 85 17 712 8.00Р 60 АВС SE 
REAL PEOPLE 30 199 o |a ag 21 зве usun з1|201 187 97 94 |А 12.2 24 1022 
2 МЕО. — 8.00P 60 МВС PV B 154 24 1291 w Гнеў EAA cs | k: B 1627 28 1399 
REMINGTON STEELE 17 | 203 200 99 97 |А 14.8 27 1240 АЫ 30 СВБ EA A TS 17. 629 
1ТЕ. 10.30P 60 МВС PD B 152 26 1274 
2 TUE. 10.00Р 60 i ин? KIDS 187 96 |А 71 16 595 
RIPTIDE 17 | 203 201 99 99 |А 16.5 26 1383|| 2 SAT. _8.00Р 60 CBS A B 88 15 737 
1 ТШЕ. 9.30 60 NBC РО в 17.8 27 1492 || WONDERFUL TV САМЕ SHOWS(S) 197 эл А 112 23 939 
2 TUE. 9.00Р 60 1 БАТ. 10.00Р 60 NBC GV 
RIPLEYS BELIEVE IT-NOT 29 | 182 178 95 93 |A в.в 20 тзт | МАТЕ FRINGE 
SUN. — 7.00Р 60 ABC U B 12:1 20 1014 || АВС NEWS:NIGHTLINE 193 192 95 95 |А во 16 503 
SAS 50їн ANNIVERSARY(S) 196 o | doa de || T AE  TL.30P 390 ABC N ° B 62 17 520 
š 9.00P 120 CBS AC 2 MeF 11.30P 30 
ST. ELSEWHERE 26 | 20т 205 99 әв |a 13.3 23 115 | [ABC NEHSNIGHTLINE-TUE@) 187 95 A 36 14 302 
WED. 10.00 60 NBC GD B 13:1 22 1098 TUE. 12.10А 30 ABC N 
SCARECROW & NRS. KING ә | ооа гоз o9 o9 |A 12:1 25 10981 дастест нетов) 188 95 |a 40 14 335 
N. 8.006 60 CBS GD в 176 26 1475 || 2 TUE. 12.00 11 ABC N 
ЕЕЕ AND ASTRONAUT(S) 202 99 A 13.1 24 1098 || АВС WEEKEND REPORT-SAT. — 33|163 152 вв ва |A 45 10 377 
THU. 10.00Р 60 CBS А S, 11.00P 15 ABC N B 5.0 10 419 
SILVER ороодо 3|200 187 9 94 |A 19.1 22 ває Авс WEEKEND REPORT-SUN. — 34 | 170 169 91 91 |А 35 ә 293 
SAT. 8.30 30 NBC CS B эт 21 813|| 1 SUN. 12.00M 15 ABC N B 45 11 377 
2 SUN, НОР 15 
SIMON & SIMON 28 | 206 99 A 14.0 25 1173 
1 ТЫЫ. 9.00P 60 CBS PD B 231 35 1936 || CBS NEWS NIGHTWATCH-1 158| то вз 67 өт |А 15 16 126 
60 MINUTES 36 2% эз 99 |А 15:0 33 1257 || 1МЫТН$0 2.00А 30 CBS N B 14 15 17 
SUN. 7,00P 60 CBS DN B 22:9 37 1919|| 2 M-HSU 2:00А 30 
Cs NEWS МОНАТО-2 ` 170 203 102 вз вә À 1з 24 109 
CONT' 


KEY: A= CURRENT REPORT B=SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


1ST JUNE 1984 REPORT 


PROGRAM NAME 


WK 
# DAY 


START 
TIME DUR NET EG WK 1 WK 2 |WK 1 WK 2 


NO. ОЕ | PROGRAM 
STATIONS | COVERAGE 


AVG. 


HOUSEHOLD AUDIENCES 


Ў AVG. 
AUD. SHARE AUD. 
% % (0000 


LATE FRINGE CONT'D 


CBS NEWS NIGHTWAT-CONT'D 


1 MWTHSU 2.30A 210 CBS N 
1 TES 2.40A 200 
2 M-WSU 2.30A 210 
2 THU. 3.09A 171 
Я SUNDAY WS. .0SG00D 34 1299 69 69 
1 SUN. .00Р 15 CBS N 
2 SUN. H: 22Р 15 
кү LETTERMAN 1 136 187 96 96 
1 МАТН 12.304 30 NBC GV 
1 TUE. 1.004 30 
2 M-TH 12.304 30 
дир КЕГИ "I 136 187 96 96 
1 МАТН .00А 30 NBC GV 
1 TUE. р 30А 30 
2 M-TH 1.00А 30 
ы ON HOLLYWOOD 56 122 70 70 
1 MON. 12.00M 32 ABC GV 
1 WED. 12.00M 31 
1 FRI. 12.00M 30 
2 MON. 12.00M 31 
2 TUE. 12.11А 30 
2 WED. 12.00M 30 
2 FRI 12.00M 32 И 
FRIDAY NIGHT VIDEOS 198 199 98 98 |A 
12.30A 90 NBC p B 
LAROUCHE CAMPAIGN(S) 173 86 |A 
2 THU. 12.00M 30 ABC P 
ИШЕ И папе. 160 85 
LATEN КТ 7 170 |179 169 91 87 |A 
1 MO! 1.30P 68 CBS FF B 
1 TUE. 12.10% 68 
1TH. 11.30Р 67 
2M&W 11.30Р 67 
2 TUE. 11.30Р 68 
2 THU. 12.394 68 
2 FRI. 12.007 68 
LATE MOVIE II 171 |179 169 91 87 ЈА 
МОМ. 12.38A 49 CBS FF B 
1 TUE. 1.18А 49 
1 THU. 12.37А 48 
2 МОМ. 12.37А 49 
2 TUE. 12.38А 47 
2 МЕО. 12.37А 50 
2 THU. 1.47А 47 
2 FRI. 1.08А 51 


п 


KEY: A= CURRENT REPORT B=SEASON AVERAGE 


$. 


ою Фе 


толо 


ve 


ооо 
ss 


vo 


Е) 


оо ою 


ољ 


Ho 


25 


12 
12 


14 
15 


14 
14 


оо 


22 
24 


109 


436 
503 


235 
251 


184 
184 


151 
176 


293 
310 
226 


36! 


453 
520 


© 


302 
360 


NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME „№ STATIONS | COVERAGE 
WK START 
# DAY TME DUR мет ик WK 2|WK 1 wK 2 
NBA PLAYOFF GAME-HED(S) 96 A 4.7 21 394 
1 WED. 11.30Р 150 CBS SE 
NBA AA OR Е з). 94 А 5,5 20 461 
Ei 155 CBS SE 
NBC TATE Ке ovie 46 40 1.8 6 151 
1 SUN. 11.30Р 89 NBC FF B 1.6 6 134 
; SUN. 11.30P 65 
SATURDAY NIGHT 30 98 A 6.5 20 545 
1 SAT. 11.30Р 78 NBC GV B 7:2 2] 803 
TONIGHT SHOW 167 99 99 |A вл 21 1558 
1 MWTHF 11.30P 60 NBC GV B 6.8 21 570 
1 TUE. 12.00М 60 
2 ФЕР 11.30Р 60 
by 96 A 4.3 16 360 
1.30Р 90 АВС N 
м то k: FUN YSI 92 4.3 13 360 
2 ЅАТ. 11.30Р 80 МВС CV 
PHEEKDAY DAYTIME 
АВС DAYTIME NENSBRIEF-M-F 15 99 99 |А T. 26 595 
1 M-F 2.57P 2 АВС N B 7.2 27 603 
2 MON. za 1 
2 TU-F 2.57P 2 
ABC WORLD к МОАМ-615А 40| 94 95 72 72 |А ы B 92 
6.15А 15 АВС N B 13 14 109 
ABC ноя ки КА Ur: 168 | 156 157 87 87 |A 1.9 15 159 
15 АВС N B 2.1 16 176 
ALL MY ӨЛЕН, 170 | 206 206 99 99 |А 8.0 26 670 
1.0 60 ABC DD B 8.8 28 737 
ANOTHER WORLD 165 | 204 204 99 99 А 5.5 20 461 
TPSF 2.00P 60 NBC DD B 5.6 19 469 
2 TU-F 2.00P 60 
AS THE WORLD TURNS 164 | 204 204 99 99 |А 7.4 26 620 
j M-F 1.30P 60 CBS DD B 7.8 26 654 
TUF 1.30P 60 
BENSON DAYTIME 154 | 176 175 89 89 |А 3.4 15 285 
M-F 11.00A 30 ABC CS B 3.8 15 318 
CAPITOL 167 | 193 193 96 96 |A 6.3 23 528 
1 M-F 2.30P 30 CBS DD B 6.3 22 528 
2 MON. 1.30Р 30 
2 TU-F 2.30Р 30 
CBS EARLY MORNING NEWS 170 | 134 134 89 89 |А 1:4 IS Ш 
M-F 6.30А 30 CBS N B 15 16 126 
CBS ине NEWS 1 170 | 195 195 99 99 |А 3.0 16 251 
све MORNING HS 2 50 CPS Mieg 195 195 99 99 A S2 l 26 
BS бу. INING 5 2 . 
8.30A 30 CBS ме B $:8 Л 910 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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NO. OF | PROGRAM | HOUSEHOLD AUDIENCES NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME ЙБ, STATIONS | COVERAGE PROGRAM NAME ЕЯ STATIONS | COVERAGE А РЕ 
мк START wK START AUD. SHARE AUD. 
# DAY TIME DUR NET икт WK 2|WK 1 WK 2 # DAY TIME DUR NET ика wK 2|WK 1 wk 2 ж У (0000 
| 
WEEKDAY DAYTIME CONT'D 
К АЕ 15 АИТ 1 202 202 99 99 |А 6.4 28 536 
DAYS OF OUR LIVES 166 | 208 208 99 99 |A т.1 24 595 M-F и 00A 30 cBs № B 7.2 29 603 
F  1.00P 60 NBC DD B 1:1 23 895 ра IS RIGHT 2 167 |202 202 99 99 |A в6 37 721 
DREAM HOUSE 167 |181 181 90 90 |A 42 18 352 M-F 11.30A 30 CBS AP B 96 38 804 
M-F 11.30A 30 NBC QG B 50 20 419 
RYANS НОРЕ 176 176 94 94 |А 45 17 377 
EDGE OF NIGHT 169 | 126 126 70 70 |А 28 9 235 1230P 30 Авс 007° B 48 17 402 
М-Р 4.00 30 АВС DD в 33 10 277 омот Cam 168 | 156 155 85 85 |А 43 19 360 
FACTS OF LIFE M-F 103 | 149 149 вә вә |A 4:0 18 335 HF IO 30A 30 NBG QG B 47 20 394 
М-Ғ 10.00A 30 МВС CS B 42 17 352 
SEARCH FOR TOMORROH 158 158 78 78 |A 3.2 12 268 
FAMILY FEUD 170 | 173 173 87 87 |A ал 16 344 12.30P 30 NBC DD B 32 11 268 
M-F 12.00 30 ABC QP B 48 18 402 TATHETALES 164 | 107 105 61 6o |А 29 ә 243 
GENERAL HOSPITAL 168 | 206 206 99 99 |А 7.9 26 662 М-Е 24.00 30 CBS QG B 34 10 285 
1М-Е  3.00P 60 ABC DD B 102 31 855 
2 МОМ. 3:13Р 47 TODAY SHOW-7.30AM 170 | 204 204 99 99 |А 3.7 19 310 
2 TU-F 3:00Р 60 M-F. 7.30А 30 NBC N B 38 18 318 
TODAY енон-6:з04м 169/204 204 99 99 |A 43 20 360 
6000 MORNING, AMERICA-730 169 |205 206 99 99 fa ав 25 402 М-Ғ B.30A 30 NBC N B 44 20 369 
M-F 30A 30 ABC N B 50 24 419 
воо "поне, “АМЕРІСА-830 169 | 204 204 99 99 |А 50 23 419 $25,000 PYRAMID 165 |166 166 87 87 |A 4.8 21 402 
8.30А 30 ABC N B 56 25 469 M-F 00А 30 CBS QP B 50 21 419 
WHEEL OF FORTUNE 166 | 206 206 99 99 |А 68 30 570 
GUIDING LIGHT 165 | 203 203 99 99 |А 7.8 26 654 M-F 11.004 30 NBC QG В .. 7:3 30. 622 
B 8.0 25 вто || YOUNG AND THE RESTLESS 167 | 206 205 99 99 |А 3 31 696 
RE u Y Ка M-F 12,302 60 CBS DD в 86 31 721 
2 TU-F 3.00Р 60 WEEKEND DAYTIME 
HOT POTATO 90 | 249 149 73 73 |А 39 11 ЭАТ Ер SPEOIALS 179 182 91 91 |А 34 14 285 
M-F 12.004 30 NBC QG Š SAT. 12.00N 30 ABC ғу? в 48 16 402 
LOVING 0199 | 199 199 96 % а 37 16 3101 двс wpe HORLD-sPORTS SAT 28 | 200 203 99 99 |А 5.6 17 469 
ОАР 19 13 327| LSAT. 5.002 90 ABC SA B 777 18 645 
нт, нло Sas las |157 157 те та |А 38 1з arij Р 2.00 80 
00Р 60 NBC QG B ALVIN AND THE CHIPMUNKS 36 | 202 204 97 97 |A 7.3 29 612 
{ m, s: р © SAT. 10.30А 30 МВС CA В 81 28 679 
BANDSTAND 28| 157 162 81 ві |А 3.0 12 251 
NBC ен AT SUNRISE O gg 170 169 169 90 90 fA 13 H 109 MEDIAN a eg ABC: РЁ 5 4з 10 ж 
: SPORTSMAN 12 | 158 82 $ 
мс "iens DIGEST-DAYTIME е 61 | 200 200 99 99 А 1% 17 385 н POOP о Авс 5А B 39 11 327 
1 MF ; 
2W&F 257P 1 BENJIZAX а THE-PRINGE 12|176 155 вә 73 |А 37 15 30 
в A 7.1 30 595 2.30P 30 CBS СА в 3.5 13 293 
MENSGREAK-1 LS 163/179 101 08 89 } à к? “ОЕ сооб? 0 18 | 192 198 95 өт [А 40 16 335 
М-Р 11.57А 2 CBS N . Ta дк S SAT. 11.30А 30 АВС CA B 52 18 436 
NEHSBREAK-3.57 165 |186 187 94 94 |A 6.2 20 520 
57P 2 CBS N B 66 19 553 BIskITTS 12| 170 151 85 73 |А 37 15 310 
ONE LIFE TO LIVE 168 | 204 204 99 99 |А 7.0 26 587 е оон ао ааа а A j 305 
LMF 2.005 во ABC DD B тә 27 бег SGS N U 30A с cA B 48 17 402 
2 TU-F 2. 
PRESS YOUR LUCK 170 |154 154 80 80 А 47 21 394|] BUGS BUNNYZROAD RUNNER 2 16| 194 193 97 96 |A 5.2 21 436 
M-F 10.30A 30 CBS QP B 49 21 411 SAT. 11.00А 30 CBS СА B 56 20 469 


13 KEY: A=CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


14 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST JUNE 1984 REPORT 


NO. ОЕ. | PROGRAM | HOUSEHOLD AUDIENCES NO. OF | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME s ШАЛ COVERAGE © 77 дус || PROGRAM МАМЕ Ж STATIONS | COVERAGE 
WK START ГУЗ E| AUD. SHARE AUD. МК START 
# DAY TIME DUR NET мк wk 2 wk 1 wk2| Y| % `% (00) # Day — TIME pur мет мк wk 2 |wK 1 wk 2 
WEEKEND DAYTIME CONT'D 
BUGS BUNNY/ROAD RUNNER 3 16 |183 183 94 93 |А 4.7 19 394 || МЕЕТ THE PRESS 34 | 188 170 97 94 |А 9:0: I? әй 
SAT. 11.30А 30 CBS CA B 5.2 19 436 1 SUN. 12.30Р 30 NBC CC B 2.9 9 243 
2 SUN. 12.00 30 
CAPTAIN KANGAROO-SAT 36 | 130 129 84 84 ЈА 29. Т0 75 
ЅАТ 7.00А 60 CBS CL в 14 09917 ШИС а GOLF TOURN.-SAI(5) 184 95 А 3:9 1з 327 
CBS CHILDREN'S FILM FEST. 21 |145 126 77 62 |А (N 4 9 184 4.00P 119 CB5 SE 
SAT. 1.30P 30 CBS CL B 2.7 9 226 нед, Вав Чоо. 197 99 А 6 19 545 
. Е 
са SPORTS SAT у, ED(S) 180 92 |А 1.5 6 126 ч 
$АТ. 2.00Р 150 СВ5 $Е MENUDO-10:25AM 36 |201 200 99 99 |A 4.3 17 360 
CHARLIE BROWN&SNOOPY SHOW 16 | 180 182 93 94 |A 2,4 18 201 SAT. 10.25А 4 ABC CN B 5.8 21 486 
SAT. 8.00А 30 CBS CA B 3.2 20 268 тил 11: ШЫК С: КЖБ 18 |192 198 95 97 |А 29 т РЕЧ 
С CN в . 
DUNGEONS AND DRAGONS 36 | 196 196 98 98 |А 4.9 21 41 
SAT. 9.30А 30 CBS CA B 5.9 23 494 ||MR. ue 36 |187 206 87 98 |А 5.9 24 494 
FACE THE NATION 36 | 157 154 93 90 |A 2.8 12 235 11.00А 30 NBC СА B 7.8 27 654 
SUN. 10.30А 30 CBS CC B 3⁄4 31 а тонн | 9 19 |192 191 95 95 Š 28 БУ рее 
+ С СА . 
FLINTSTONE пн 36 | 190 192 96 95 |A 2.7 20 226 в.о 
SAT. 8.00А 30 МВС CA B 3.2 21 268 || МА CHAMPIONSHIP GAME 1(5) 200 99 A TG s ~ 60р 
FRENE OPEN TENNIS(S) 150 85 |A 2. 9 226 1 SUN. 1.00P 156 CBS SE 
: 12.30P 120 NBC SE nea ТК ИКЕ СГ 3(5) 198 99 |А 6.6- 25 721 
IN THE NEWS- 8.26АМ 36 |180 182 93 94 |A 205. 17 +210 З >ш 
NBC MAJOR LEAGUE PRE GAME 8 |208 206 99 99 |A 5.6 22 469 
ЅАТ. 8.26А З CBS CN B б 3 282 2 Si: 1 FOP 1 ки МВС SC B 4.9 18 411 
NEWS- з 36 | 195 195 97 97 |А А 
8 ТЕ. 3 CBS СМ B 5.2 19 436 мс Major LEAGUE BASEBALL 8 | 208 206 99 99 |A 7? 27 612 
1.17P 184 NBC SE B 6.8 23 570 
IN THR linit TE Ан 33 | 191 190 96 96 |А 855 14 7293 ; 2.17P 152 
3 CBS CN B 46 16 385 
IN De iens? li 50и 16 | 183 183 94 93 |А 4:5 18 377 Же ов LEAGUE САМЕ-2 2 | 195 95 А 5.8 18 486 
56А 3 CBS CN B 4.9 17 ап 4.10Р 170 МВС SE B 5.9 18 494 
міс Srs RINGSIDE -SUN(S 24 | 156 82 A 3.2 10 268 
IN TE NEWS- заан М 2119 170 151 85 73 Š 9 Д 283 1 SUN. 3.00Р 60 NBC SE B 42 15 352 
IN т ієивт É: 56PM 23|176 154 89 73 ЈА 3.7 15 310 || МАА оно 168 89 А 1.9 Т 159 
2.56P 3 CBS CN B 4.5 15 37 1 SAT 3.00P 60 CBS SE 
кА лк М FIELD CHAMP.(S) 175 91 |А 3.0 ы 251 
IN T NEWS- Tn 22 |165 144 87 71 |А 3.5 14 293 \ 2.00Р 60 ABC SE 
SAT. 1.2 3 CBS CN B 42 14 352 
Бир OPEN- SARIS) 182 95 [А 3.0 10 251 || МИ ҒАТ ALBERT SHOW 165 144 87 71 |А 3.6 14 302 
SAT, 4.30P 89 CBS SE SAT. 1.00P 30 CBS g B 4.1 14 344 
NEW бобову & SCRAPPY 000 19 | 200 199 99 99/А 4.1 20 344 
кн ОРЕН-‹ Д ХДЕ 184 94 |А 3.1 1l 260 9.00А 30 ABC CA B 49 21 411 
CBS SE 
es РСА СНАМР-‹ SAT(SY 172 88 |A 3.7 12 310 [|| ONE Ve, GROW ON-8:28AM 190 192 96 95 |A 3.3 2 277 
. 5.00Р 60 NBC SE SAT 8.28А 2 NBC с? B 4.2 25 352 
ОМЕ 29 нон 0№-8:58АМ 36 | 195 195 97 97 |A 4.3 24 360 
LADEE PSA Е Suks) 181 91 jA 2:3 Т 193 8.58А 2 NBC CN B 5.0 24 419 
27 NBC SE 
ОЕ POLITICAL(S) 113 71 А 1.5 6 126 || ОМ ТО GROW ON-10:28AM 34 | 209 209 99 99 |А 8.0 32 670 
* 1.30P 30 NBC P SAT. 10.28A 2 NBC CN B 8.8 31 737 
ONE 0 GROW ОМ-10:58АМ 36 | 200 203 96 97 |A 6.9 28 578 
LITTLES 36 |198 198 97 97 |A me 17 352 & 10.58А 2 NBC CN B 7.9 28 662 
SAT. 10.30А 30 АВС СА B 5.6 20 469 


15 KEY: A= CURRENT REPORT 8 = SEASON AVERAGE FOR EXFLANATION OF SYMBOLS, SEE PAGE A. 


15 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


1ST JUNE 1984 REPORT 


PROGRAM NAME 


wK START E 
# DAY TIME DUR NET кт WK 2 |wK 1 WK 2| Y 


AVG. AVG. 
AUD. SHARE AU 
% % (0 


PROGRAM NAME 
START 
ТМ our мет Ыик1нк2\ик1ик2 


18, NO. OF | PROGRAM | HOUSEHOLD AUDIENCES 
SEASON 


STATIONS | COVERAGE 


WEEKEND DAYTIME CONT'D 


ONE TO GROW ON-12:28PM 
SAT. 12.28Р 2 NBC 


JAN 
SAT. 9.30A 30 ABC 


PRO гема SPRING TOUR 
3.30P 90 ABC 
PUPPY- FURTHER ADVENTURES 
SAT. 11.00А 30 ABC 


RASON МШЕ RICH 


SAT A 3 
RUBIK е Ай CUBE 
0.00A 30 ABC 


SATON SUPERCADE 
8.30A 60 CBS 
хонд оке ЋОСК-8:25АМ 
8.25А 4 АВС 


SHIRT TALES 
SA. 


Ta 8.30A 30 NBC 
SMURFS 1 


SAT. 9.00A 30 NBC 


SMURFS II 


SAT. 9.30A 30 NBC 


SMURFS Ш 


SAT. 10.00А 30 NBC 


ЖАНАЛИН K 1 


11.30А 30 NBC СА 


SAT 
SPIDERMAN/HULK 2 


OON 30 NBC 


SPORTSBEAT 


SAT. 3.00P 30 ABC 
'SWORLD 
1 SUN. 4.00P 100 NBC 


2 SUN. 4.37P 
SUNDAY MORNING 


9.00A 90 CBS 


SUN 
TARZAN LORD OF-JUNGLE 


10.00А -30 CBS 


us К! DAVID BRINKLEY 


1.30A 60 ABC 
ТАЕ 27 
2 ЗАТ 12.30P 30 NBC СА 


THUNDARR(B) 


МО. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES 

‚ЙЫ STATIONS | COVERAGE 
21 |152 154 73 74 |А 
к B 
201 19 99 99 ЈА 
сд B 
3 |175 179 88 91 |А 
SE š B 
35 |192 197 95 96 |А 
СА B 
36|19 195 98 98 |A 
СА B 
36 | 201 200 99 99 |А 
СА B 
36 |190 192 94 95 |А 
СА B 
19 |192 191 95 95 [А 
CN B 
36| 195 199 97 97 [А 
СА B 
36|210 210 99 99 |А 


СА B 
36 | 210 210 99 99 ЈА 
СА B 
36 | 210 210 99 99 |А 
СА в 
35 | 153 155 73 74 А 
32 | 152 154 73 74 |A 
СА B 
15 | 153 160 83 85 ЈА 
5С В 
20 | 179 161 91 88 ЈА 
SA B 
N 34 | 172 164 95 92 Ë 
16 | 191 190 96 96 |A 
СА B 
32|176 126 95 83 ЈА 

N B 
135 77 |А 

B 

66 A 


1SAT. 12.30P 30 NBC CA 


17 


KEY: A=CURRENT REPORT В = ЗЕАЅОМ AVERAGE 


mao оок PBW NDAD NDD 
ошо waos SSES Бом олі 


annv рель ONDD Ф 


то moos Боро 


U.S. OLYMPIC TRIALS(S) 
1 SAT. 1.30P 90 ABC SE 


чя умею ТАА 


A 30P 213 ABC s 
218 


189 97 A 2.7 
178 95 |A 4.1 

188 168 96 90 [А 3.5 
5.6 


FOR EXPLANATION OF SYMBOLS, ЗЕЕ PAGE А. 


AVG. AVG. 
AUD. SHARE AUD. 
% % (0000 


A-2 


= xx m m = 


ю >x m m ж 


тү HOUSEHOLDS USING TV 
ве De 


A-3 


Nieisen NATIONAL TV AUDIENCE ESTIMATES EVE.MON. MAY 21, 1984 


8:00 8:15 8:30 8:45 š d š 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE 0F AUDIENCE % 
AVG. AUD. BY М HR. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY у HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 1, НЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


19,270 22,880 
23.0 27.3 


FUNNIEST JOKE-EVER HEARD ec ABC NONDAY NIGHT MOVIE —ə—— — ə—-— 
THE тн шуо PT2 


13,740 15,840 
16.4 1529% 17.0% 18.9 18.0* 18.8* 19.6* 19.2% 
28 ZES 28 x 30 28 * ЭКА аку 32 * 
15.4 16.3 16.8 17.1 17:5 18.4 18.6 19.0 19.5: 1926 19:3 19.1 
15,920 16,840 16,260 19,610 
19.0 20.1 23.4 
e SCARECROW & MRS. KING —— ONE <—— CAGNEY š LACEY — 
(R)XsO) (R) 
10,980 14,250 15,420 
13.1 2. 2 14.0* 17.0 18.4 17.9* 18:97 
23 21" 29. * 27 30 28 * 31 ы 
11.7 ШТ. 13:45 14.7 .16.4 17.3 18.4 19:0) 18:9 
18,520 
22.1 


19 19 * 18 * 20 * 19 * 20 * 21 * 
бл 00.20130 s Tiyaq ТОУ 125 12.57 Be 12.4 ЧО 12,0 и 


25,980 
31.0 
—— n АВС MONDAY NIGHT MOVIE — sp. ә 
тє Оке КАГ А). 


14,920 
17.8 13,4% 15.6* 18.8% 20.4% 19:7% 18.8* 
к s x * * * 
AA AE PY и 29 23 26 29 31 152, 32: 
14,750 11,730 11,650 15,340 
17.6 14.0 13.9 18.3 
= SCARECROW & MRS. KING —— ONE DAY AT A NEWHART <—— CAGNEY & LACEY —— 
(8050) TIME (в) (в) 
10,980 | 9,970 10,140 11,980 
ТЗТ nts 13.5" 11.9 12.1 14.3 14.2* 14.4* 
22 22 N - 19 19 24 2з * 24 * 
12.4 12:9 13.8 13.2 11.8 12.1 11.5 12.7 13.8 14,5 14.2 14.6 
18,020 22,540 
21.5 26.9 
+— ТУ BLOOPERS & PRAC. JOKES — 
> (R (SD) 
12,910 3,070 
15.4 14,5* 16.3* 15.6 16,7% 16.6* 15.0* 14.0* 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE ОР AUDIENCE % 
AVG. AUD. BY МНЕ. % 


U.S. TV Households: 83,800,000 


2 
03.9 15.2 1625 164 16.1 1203110081651 15.6 14.4 1425.” 18.5 


For explanation of symbols, See page А 


EVE.MON. MAY 28, 1984 


“Кезеп NATIONAL TV AUDIENCE ESTIMATES EVE.TUE. MAY 22, 1984 


[Cime И 7:15. 7:30 7:45 8:00 8:15 8:30 8:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 18,520 21,370 18,350 
(Households (000) & %) 22.1 2535 21.9 
AMER'S FUNNIEST FOUL-UPS LIFES-ENBARASSING MOMENTS HART TO 
A B С TV (8:40-9:40РН) 09:40-10:40; НАК 


AVERAGE AUDIENCE { 12,230 15,590 
(Households (000) & %) 14.6 12,4* 15.6" 18.6 1316.9 
ү SHARE ОР AUDIENCE % 25 ВВА 26.5 31 28 * 
AVG. AUD. BY ИНВ. % 10.9 12:9 15.1 16.1 15.6 17.3 18.8 
TOTAL AUDIEI 11,730 16,760 
Ë (Households (000) & %) 14.0 20.0 
- <—— CBS TUESDAY NIGHT MOVIES 
E С BS TV THE ZANY ADVENTURES OF, ROBIN HOOD 
Са 
AVERAGE AUDIENCE { 7,120 7,460 
K (Households (000) & %) 8.5 8.2* 8,6” 8.9 9.0* 9.0* 9.4* 
SHARE ОР AUDIENCE % 14 TEIE 14 * 16 157" 055 субан. 
AVG. AUD. BY У, HR. % 9.1 7.9 8.9 8.4 9.1 8.9 9.2 8.8 9.3 9.5 
1 TOTAL AUDIENCE { 19,020 17,930 15,170 
(Households (000) & %) 22.7 21.4 18.1 
— r rt — RIPTIDE ——Ü- REMINGTON STEELE 
NBC TV (в:9-9:30РМ) (50) (10:30-11:30Рм) 
(RHSD) (е) 
AVERAGE AUDIENCE í 13,990 13,320 11,310 
(Households (000) & %) 16.7 14.8* 18.0% 25297 1519 15,9* 13.5 13.3% 
SHARE OF AUDIENCE % 29 etn 30 * 26 26 * ге" 26 2459 
AVG. AUD. BY МНЕ. % 39.5 115-0 17:97 30.1 16:37 15.8 16.2 15.6 12.9 1357 
TOTAL AUDIENCE 
(Households (000) & Ж) { 159 u “с 


14.8 26.5 
FOUL рз, THREE'S COMPANY АВС NOVIE SPECTAI 
ABC TV BLUNDERS “› PRINCE OF ТНЕ СЇ 


AVERAGE AUDIENCE 10,810 11,150 12,650 
(Households (000) & %) { 12.9 13.3 15,1 15.7* 14.8* ` 15.4" 14.4* 
SHARE ОР AUDIENCE % 22 22 25 25 ж 23 * 26 * 26 * 
W AVG. AUD. BY 2 HR. % a 29.3 Дое aao [160 es aar a 15:7 лыо Шал (т 
E TOTAL AUDIENCE f 12,150 17,850 
(Households (000) & %) 14.5 21.3 
CBS TV MUPPET MOVIE Р SAG 50TH ANNIVERSARY 
AVERAGE AUDIENCE { 7,880 9,050 
(Households (000) & Ж) 9.4 9.8 9.0* 10.8 10.3* 11.15 11.1* 10.6* 
K SHARE OF AUDIENCE % 16 17 * 15* 18 16 * 17 * 18 * 19 * 
AVG. AUD. BY ⁄ HR. % 10 ШИА koa 0 3.9 ШОИ аи и ао 08 е 
2 TENCE 20,870 19,110 17,770 
(Households (000) & %) 24.9 22.8 21.2 
—— MI. TEAM ——r — n ri: — e REMINGTON STEELE —— 
NBC TV (а)(50) (R) (R) 
AVERAGE AUDIENCE { 16,170 14,250 13,490 
(Households (000) & %) 19.3 18.0* 20.5* 17.0 16.5* 105* 16.1 15,75 16.45 
SHARE ОЕ AUDIENCE % 32 31 * зз * 26 26 * 27* 28 26 х 29 * 
AVG. AUD. BY МНЕ. % 16.8 19.1 20.4 20.6 16.4 16.5 17.2 17.7 15.5 15.9 16.2 16.7 


TV HOUSEHOLDS 
(See Def. 1) 


U.S. TV Households: 83,800,000 For explanation of symbols, See page A. 


А-5 ЕМЕ.ТЏЕ. MAY 29, 1984 


ы Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.WED. MAY 23, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 17,260 25,640 
(Households (000) & %) 20.6 30.6 
ABC TV “ҮҮ Sh |] 
(в)(50) LOVE THY, Етен 
AVERAGE AUDIENCE { 12,150 16,760 
(Households (000) & %) 14.5 12.9" 16.1% 20.0 18.8* 19.6% 20.7% 20.9» 
W SHARE ОР AUDIENCE % 27 25 * 29 к 35 32 * 33 * 36 * 38 * 
AVG. AUD. BY М HR. % 12.2 13.5 15.6 16.7 18.2 19.4 19.7 19.4 20.8 20.7 21.1 20.8 
TOTAL AUDIENCE 11,230 20,360 
E (Households (000) & %) { 13.4 24.3 
DONESTI C-LUFE-- ——— css WEDNESDAY NIGHT- BOV E —— 
C BS TV EVERY WHICH WAY BUT 1005Е(В) 
E (50) 
AVERAGE AUDIENCE { 8,720 8,880 Ж 
K Households (000) & %) 10.4 10.65 ¿9223 10.2* 10.8* 1125* Ир 
SHARE OF AUDIENCE % 20 19 Ir~ * 8 * 20 * 20 * 
AVG. AUD. BY М HR. % ios. a 29:0) 550 @ 10.3 329 Tor в iia li пт 
1 TOTAL AUDIENCE { 9,640 10,140 10,220 11,400 
(Households (000) & %) ц 12.1 12.2 13.6 


FACTS OF LIFE DOUBLE TROUBLE «——————5Т. ELSEWHERE ——ə 


NBC TV - ү r 


AVERAGE AUDIENCE f 6,200 8,210 8,300 8,040 ? б 
(Households (000) & %) 7.4 LAE ia 1:28 9.8 9.9 9.6 9 sa s 
SHARE OF AUDIENCE % 14 15 * ЮК 1р 17 17 16 
AVG. AUD. BY ⁄2 HR. % ҮЛҮ СӨИ 0385 Кт 8.9 10.6 9.3 10.5 94 9 9.7 10.0 
TOTAL AUDIENCE 
(Households (000) & %) { уз мш 
а — u 
АВС TV (в)(50) 
AVERAGE AUDIENCE 
11,900 11,480 
(Households (000) & %) { 14,2 13.2% 15.3* 13.7 13.3* 13.9% 13.9* 13.6* 
W ЗНАВЕ A a 25 24a arai үз 22 * 23 * 24 * 
i AUD. BY W HR. ПОО зз ПЫ ss 191 Ду ласо. 19765 Risso 139 14.1 10 
TOTAL AUDIENCE (í 21,370 
Ë (nouseholds (000) & %) 13.7 25.5 
CBS WEDNESDAY NIGHT-MOVIE —— 
CBS TV TIME BANDITS 
E (50) 
AVERAGE AUDIENCE Í 8,550 
K ouseholós (000) & %) 10,2 10.4* 9.5% 9.6% 10.9% 10.7% 
SHARE ОР AUDIENCE % 17 18 * 16 * 15 * 18 * 19 * 
AVG. AUD. BY У HR. % 10.6 11.8 10.5 10.3 9.0 89241. 9-5 19:7 EE 1146 059 
2 "TOTAL AUDIENCE í 14,750 16,340 16,930 19,190 
(Households (000) & %) 17.6 19.5 20.2 22.9 
e REAL PEOPLE —— . FACTS ОР LIFE DOUBLE TROUBLE ——.sT. ELSEWHERE — 
NBC TV (в)(50) (50) 
AVERAGE AUDIENCE f 9,890 13,910 15,080 
(Households (000) & %) 11.8 11.0* 12.5* 16.6 18.0 
SHARE ОР AUDIENCE % 21 20 * 22 28 29 
AVG. AUD. BY У. HR. % 10.2 3010128 sk Ds 17.4 0 1816 


TV HOUSEHOLDS USING ТУ МК. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 83,800,000 For explanation of symbols, 


А1 ЕМЕ. МЕР. MAY 30, 1984 


až Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.THU. MAY 24, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 22,370 19,270 
(Houssholds (000) & %) T 


ABC TV VITATION TO HELL 
AVERAGE AUDIENCE 12,910 13,580 
(Households (000) & %) 15.4 12.9* 14.3* 16.6* 172388. j6.2 17.0% 15.3* 
SHARE ОР AUDIENCE % 29 26 * 28 * 30 * зі * 30 31 * 29 х 
W мео erw n s ___106 180 159 пав 164 Пею ars з аз 16е ass вг 
TOTAL AUDIENCE { 14,160 15,500 14,330 
Ë (Households (000) & %) 16.9 18.5 17, 
— uswa, Р.1. —ə —— sim, sika — 
Е CBS TV (RXS0) сау 
AVERAGE AUDIENCE í 10,060 11,730 10,980 
K Households (000) & %) 12.0 11,2* 12.8* IAO 13.1* 14.8* 13.1 13.3* 13.0* 
SHARE OF AUDIENCE % 24 23 * 25 * 25 24 * 6* 24 24 * 25 * 
AVG. AUD. BY М HR. % 11.0 IEA 125 13.1 (1208 19.4 14:6 15.1 13.5 13.1 12.9 13.1 
—————————————————_—_—-———-—— ——— 
1 TOTAL AUDIENCE 10,980 11,310 11,730 9,800 14,670 
(Households (000) & %) { 13.1 13.5 14.0 11.7 17.5 
GIE А BREAK FAMILY TIES CHEERS DUCK FACTORY —— HILL STREET BLUES — 
NBC TV сп) (я)(50) в) (50) (а) 
AVERAGE AUDIENCE 9,130 9,720 10,310 8,380 10,730 
Н бш) 5%) { 10.9 11.6 12.3 10.0 12.8 12.4* 13.2* 
* 25°* 
SHARE ОР AUDIENCE % 22 22 22 17 24 22 
AVG. AUD. BY М НЕ. % ООЖ їз їз Ds RS юз Sr De Чел RE їз DO 
TOTAL AUDIENCE 
(oao бю) к) Ñ 19550 ой 
ABC TV жЕ! 
AVERAGE AUDIENCE 9720 ав 
› ‚580 
(Households (000) & у { 11.6 9.4* 9.7* 12.6% 14.5* 16.2 16.5* 15.8" 
Ар. EW нА š 21 18 * 18 * 22 24 * 29 29 * 29 * 
WwW ‚ AUD. BY И HR. ШШ 95 92 97 оо 133 iea 14.90 e.o iTo 6.4 152 
TOTAL AUDIENCE { 17,930 23,720 
E Households (000) & %) 21.4 28.3 
—— sn. — 
Е CBS TV (XSD) 
AVERAGE AUDIENCE { 12,650 10,310 
K Households (000) & %) 15:1 14.2* 16,0* 12.3 10.5* 11.0* 11,4* 11.6* 
SHARE OF AUDIENCE % 29 27 ж 30°ж 23 18 * 19 * 20 * 20 * 
AVG. AUD. BY М HR. % 15201 ОЭ т 16.24 Өй 30.1 110 то 12% јот чу CQ 
2 паа пар 16500 180080 а л О 
(Households (000) & %) 14.3 14.0 19.5 18.0 22.3 
FAMILY TIES CHEERS NIGHT COURT e— HILL STREET BLUES — 
NBC TV (RX(S0) (R) (R) 
AVERAGE AUDIENCE { 9,470 9,890 14,080 13,740 13,410 
(Households (000) & %) 11.3 11.8 16.8 16.4 16.0 16.15 15.8* 
SHARE ОР AUDIENCE % 22 Ж 29 28 28 28 * 29 * 
AVG. AUD. BY ⁄ HR. % 11.9 10.7 100 12.6 15.9 17.6 16.6 16.3 15.8 16.3 15.9 15.7 


O USEHOLDS USIN 
(See Def. 1) 


0.5, TV Households: 83,800,000 For explanation of symbols, See page A. 


з EVE.THU. MAY 31, 1984 


кю Nielsen NATIONAL TV AUDIENCE ESUE ЕМЕ. ЕКІ. MAY 25, 1984 


Эшне... { 10,730 11,480 14,080 : 13,490 
useholds 12.8 13.7 16 des. 8 
BENSON WEBSTER — u HOUSTON —— 
ABC TV [a (#0050) 
AVERAGE AUDIENCE 9,130 10,060 10,310 9,800 
(Households (000) & %) 10.9 12.0 12.3 11.5* 13.1. 11.7 (11.5% 11.9* 
ү SHARE ОР AUDIENCE % 23 24 22 21% 037% 21 ЛЕ 22 т 
AVG. AUD. BY М HR. % 100 1102 Q 31:21 n ЖШ 11.9 aao 18.15 CAA 3127 0.62 
POOE р ул 
13.9 20.6 
аа иссе с 
Е CBS TV (во) ОЙТ 
йыт т u с 
s * * * * 
K SHARE OF AUDIENGE % М клр | ON ив: ма г 
AVG. AUD. BY У HR. % Dia 10.5_ 11:0: ШЦ 12.1 rno ов 5 9312.50 122 
1 ТМ. AUDIENCE { 16,680 
ou: $ (000) & %) 19.9 
— ut ОР ТНЕ WEEK-FRI DAY: ——Əa 
NBC TV SUMMER FANTASY 
AVERAGE AUDIENCE { 9,890 
о, 1 О Л КОЕ. 
AVG. AUD. BY ⁄ HR. % gs 10.6 1110 11:4 112.6) 13.1 (13.4 112.9 
о МОКЕ y { 11,900 11,650 12,490 11,820 
i; š 14.1 
BENSON Wasa —uu THUNDER —— — mus — 
ABC TV [a (850) (ayso) 
AVERAGE AUDIENCE 
9,800 10,390 8,300 8,880 
о еа. x 11.7 12.4 9.9 9.s* 10.4* 10.6 10.2* 10.95 
25 25 18 18 * 19* 19 18 * 20 * 
W Ас. AUD. BY W HR. % ПО 124 1201 EA ёз. FRE 9.9 10.5 10.8 11.1 
— JII л U СЛАО 77 2 ОНЕ 8 E SE 
TOTAL AUDIENCE f 10,560 17,430 
E Households (000) & %) 12.6 20.8 
DUKES OF HAZZARD 
Ë CBS TV ш. (в)(50) ге 
AVERAGE AUDIENCE f 7,040 10,390 
K Households (000) & %) 8.4 8.1" 8.6* 12.4 11,9% 13.1* 12.6* 12.2* 
SHARE OF AUDIENCE % w ШК aa [120 23 * 24 х 23 * 22 * 
AVG. AUD. BY М HR. % ВО 86 6.60 Аа 12,5 азо 19 о 125 1051018 
2 TOTAL AUDIENCE { 9,220 12,910 
(Households (000) & %) 11.0 15.4 
— MASTER —————» „_—————Жү!Е ОР THE WEEKE RI DAY ——— „ 
NBC TV (Gs) SATURN 3 
AVERAGE AUDIENCE f 6,370 6,870 
(Households (000) & %) 1.6 2.38 в.0 8.2 7.6* 8.1% 8.7* 8.4* 
SHARE OF AUDIENCE % 16 15 * l6* 15 15 * 15 * 16 * 15 * 
AVG. AUD. BY ⁄ НЕ. % Та тоо o тШ ES C.a so. во ати ави ув 
TV HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 83,800,000 


ГЕТ ЕМЕ. ЕКІ. JUNE 1, 1984 


EVE.SAT. МАҮ 26, 2 


ы Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 
8:00 8:15 8:30 
TOTAL AUDIENCE f 13,910 15,000 13,070 
(Households (000) & %) т.). HOOKER —— e LOVE BOAT — — FANTASY ISLAND —— 
ABC TV (R)XSD) (R)(SO) 
10,22 11,060 9,970 
(awa КҮЛ { 122° лз 13.0* 13.2 12.8* 13.6 11:9. 11.6* 12.3* 
SHARE ОҒ AUDIENCE % aru ёт * aa 27 2* 27 к 2 23 * 25 * 
W AVG AUD. BY W HR. % wela 1269 13000] (б 2л 13.3. 19:8 зБ 116115 12:2 124 
E n OTA AUDIENCE {1 8,040 9,130 с 16510 
Households (000) & %) 9.6 0.9 
(Households (000) & %) WHAT-LEARNED, BUGS BUNNY- | — Í — CBS SATURDAY NIGHT MOVIE ————  ÑNo—. 
E CBS TV кы Че 
AVERAGE AUDIENCE Г 6,290 7,710 7,460 7 ЗЕ 
K (SHARE OF AUDIENCE Ж т P ай ira 5 1615 
AVG. AUD. BY М НЕ. % пе а ss өт s. 060 в.е цав Пета S е 
1 тос I 3,130 5800 1:907 12,570 
NBC TV STROKES SAT. (5) 
(R 
AVERAGE AUDIENCE C 7,540 то рет 9.7% ИР О PE 
C SHARE OF AUDIENCE Ж 21 19 19 19* io 285 22 23 * 
АУС. AUD. BY 14 HR. % << Ө от И Өт з sq ол 403 лел їз їз "з 
TOTAL AUDIENCE 13,580 14,670 
(Households (000) & %) 18-2 1775 
АВС TV —— LOVE BOAT — e FANTASY ISLAND —— 
(%)(50) 
AVERAGE AUDIENCE f 9.800 11,400 
(Households (000) & %) її. 0.2* 13.2* 13.6 13.2* * 
SHARE ОР AUDIENCE % Е: ос s + н 
W Аус. AUD. BY W HR % 9.5 10.9 126 13.8 12.9 13.4 13.9 14.2 
E орн 16,340 
(Households (000) & %) 5 К 
—— Y кїз — e CBS SATURDAY NIGHT MoviE —— 
E CBS TV (sp) DEFIANCE(R) 
AVERAGE AUDIENCE 5,950 8,800 
K SHARE OF AUDIENCE Тох F l: 159 19595 E 
$ С x 
AVG. AUD. BY М HR. % sonka а 5 Pes B 59 10001 1009 або 2123 23 
2 т 10,640 11,060 9,470 9,130 9,300 
(Households (000) & Ж) 12.7 13.2 1.3 10.9 11.1 
DIFF'RENT SILVER SPOONS — WAWA'S FAMILY — PEOPLE ARE МЕС REPORTSISTH AIR FORCE 
NBC TV STROKES-SAT. (RY(80) O FUNNY 
(R) (50) 
AVERAGE AUDIENCE f 8,800 9,470 8,460 7,120 6,120 
(Households (000) & %) 10.5 1,3 101 5 К 1.2} 
SHARE ОҒ AUDIENCE % 24, 
AVG. AUD. BY У HR. % 10.8 11.9 i a ай 65) От А ж зч 
F nation of symbols, See page A. 
КОЕШ -2,NBC,BALTIMORE VS CALIFORNIA & KANSAS CITY VS BOSTON,NBC,MULTI-SEGMENT TEL ҮЕ ЗАТ. ЭШЕ 2 1984 


A-13ECAST 


a- Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. MAY 26, 1984 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE í 3,770 
(Households (000) & %) 4.5 


ABC 
WEEKEND 
ABC TV пит 
AVERAGE AUDIENCE { 3,600 
(Households (000) & %) 
SHARE OF AUDIENCE % 10 
AVG. AUD. BY ⁄ HR. % 4.3 


TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY у, HR. % 


TOTAL AUDIENCE { 9,890 
(Households (000) & %) 11.8 


a SATURDAY NIGHT —— 


NBC TV csusrkining 12: 


AVERAGE AUDIENCE { 5,450 
(Households (000) & %) 6.5 Š .0 
SHARE OF AUDIENCE % 20 21 * 21 = 19 * 
AVG. AUD. BY И HR. % 8.0 7.5 GamE 500 б ат 


= = m m = 


TOTAL AUDIENCE 
(Households (000) & %) { aoo 


ABC 
ABC TV Eg 
AVERAGE AUDIENCE { Ç 
(Households (000) & %) 4 
SHARE OF AUDIENCE % 10 
AVG. AUD. BY ИЙНЕ % 406 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄4 HR. % 


TOTAL AUDIENCE { 1,370 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 3,600 
(Households (000) & %) 

SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. % 


TV HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 83,800,000 For explanation of symbols, See page A. 


A-15 EVE.SAT. JUNE 2, 1984 


гә ж m m ж 


‚6* 3;9* 3.1* 


^-16 Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. MAY 27, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 : 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE í 10,390 12,740 21,120 
(Households (000) & %) 12.4 15.2 25.2 


= RIPLEY'S BELIEVE 1Т-МЮЮТ —» e— HARDCASTLE & MCCORMICK — 
ABC TV (RO) 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 


10,81 
8.5 8.0* С Ора 11.99 12.9 11.6* 12.4* 13.6* 13.6* 


ү % 20 20 * ы 23 23 * 24 * 25 ә 22A 25А 26 * 
AVG. AUD. BY МНЕ. % А ` 11.0 11.8 12.0 М А 2 
TOTAL AUDIENCE { 15,670 8,630 т, 209 12,570 12,230 15,000 
Ë (Households (000) & %) 18.7 10.3 15.0 14.6 17.9 
CBS TV — 6) MINUTES —— AFTERMASH TOR SEASONS JEFFERSONS ALICE <—— TRAPPER уона: ы. — 
E ШШ (50) ө) ШШ 
AVERAGE AUDIENCE { 11,820 7,370 6,540 10,640 10,390 11,650 
K (Households (000) & %) 14.1 E ad 14.8* 8.8 7.8 12.7 12.4 13.9 13,2* 14.5* 
SHARE ОР AUDIENCE % 33 Зд 34 * 19 16 23 22 26 24 * gr = 
AVG. AUD. BY МНЕ. % РО 133 121 12.7 12.6 03.8142 
1 TOTAL AUDIENCE í 4,610 122 sn 
(Households (000) & %) 5.5 k 5 
e FATHER MURPHY —— e KNIGHT RIDER е  nssc SUNDAY NIGHT MOVIE ——çv 
N BC TV (R) (50) NO MAN'S LAND 
AVERAGE AUDIENCE { 3,350 10,220 0 
(Households (000) & %) 4.0 ЗТ 4:29 12,0 110.6*^ 19795 TSS 16.8* 17.9% 11487 18.9% 
SHARE OF AUDIENCE % 10 9 TO 25 23 * 28 * 32 91 * 92 * 32 Дел" 


AVG. AUD. BY М HR. % 3.6 3.9 4.2 4.2 S. IBA 13:3 2 14:5 16769 1670 YPP 160 17.9 17.7 17.5 16.4 


TAND nae ер 
13:6 1 24.6 
< RIPLEY'S BELIEVE IT-NOT — e— HARDCASTLE & MCCORMICK — —— ABC SUNDAY NIGHT MOVIE —— 
ABC TV R (80050) ORCA 
(80) 
AVERAGE AUDIENCE 
7,540 10,140 12,910 
(Households (000) & %) { 9.0 т.8* 10.357 ОРИ 11.45 12.8 15.4 24.0% 15.3% 16.0^ 16.0* 
А * * * * * * 
ispa Ж х 17 21 23 22 23 26 24 24 26 28 * 
ү „Ан ВЯ НОЛ Toi SSO тов о 11.7 л 23.2 183 тат Б 1 56 Шэ 162. 16.7. 1604, 
Е TOTAL AUDIENCE { 17,930 10,810 11,310 21,540 
(Households (000) & %) 21.4 12.9 13.5 25.7 
e т -—  AFTERMASH JEFFERSONS 
E CBS TV 7 (я)‹50) 
AVERAGE AUDIENCE f 19,320 9,640 9,640 10,310 
K (Households (000) & %) 15,9 15,9° 16.5% TIS 11.5 12530 12.375 12.8* 13.1* 12,0% 
SHARE ОР AUDIENCE % J4 51," 34 * 22 21 21 rA 522 2015 32 21 * 
AVG. AUD. BY W HR. % 10S 160 166 165 119 111 I.L 11.9 22.3 12.2 12.7 12.9 13.7 12.4 11.8 12.2 
2 „Тм 0ш { 10,980 22,790 
(Households (000) & %) 19.1 27.2 
[ИХ ИТЕ —— KNIGHT RIDER — — NB SUNDAY NIGHT NOVIE — 
NBC TV О THE VILLAIN 
AVERAGE AUDIENCE { 8,300 13,320 
(Households (000) & %) 9.9 в,в* 11.0* 15.9 13.4* 16.2* 17.0* 17.1" 
SHARE OF AUDIENCE % 19, 17 * 20* 26 23 * 26 * 28 * 30 * 
AVG. AUD. BY у НЕ. % 9.4 197 12 12.0 14.1 15.9 7 166 16.8 Т. 17:61 1648 


TV HOUSEHOLDS USING TV WK. 1 
See Def. 1 WK. 2 $ 
U.S. TV Households: 83,800,000 For explanation of symbols, See page A. 


кат EVE.SUN. JUNE 3, 1984 


^is Nielsen NATIONAL TV AUDIENCE ESTIMATES 


EVE. SUN. 


MAY 27, 1984 


11:00 11:15 11:30 11:45 


12:00 12:15 12:30 


12:45 


1:45 2:00 


2:15 2:30 2:45 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY %4 HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY АНЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М НВ. % 


= x= m m = 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD, BY W HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. % 


TV HOUSEHOLDS USING TV 
(See Dei. 1) 


ю = m m = 


A-19 


WK.1 
WK. 2 


U.S. TV Households: 83,800,000 


2,260 
2.7 
INDIANAPOLIS 500 ме 
1 1 Ç a 
2,100 
12.8* u.r 2.5 
27 * 33 * 8 
1320 128. PS ШЕ 2.5 
4,940 
5.9 
эй 
4,690 
5.6 
11 
5.6 
3,100 
3.7 
—— c LATE NIGHT MOVIE —— 
мно АНВАР S 
1,840 
ОСОО ОЗА 2094 2.0% 
7 65А 8 * әк 
2.3 2.4 2.3 2.2 Aat 2.0 
k. 
3,770 
4.5 
мс 
WEEKEND 
REPORT- 
SUN. 
3,690 
4.4 
9 
4.4 
4,190 
5.0 


CBS SUNDAY 
NEWS-0SG00D 


(0Р)(11:22-11:37РМ) 


*<—— N LATE NIGHT MOVIE — 


1,090 


For explanation of symbols, See page А. 


EVE. SUN 


. JUNE 3, 1964 


кә Nielsen NATIONAL TV AUDIENCE ESTIMATES 


7:00 7:15 7:30 7:45 8:00 8:15 


8:30 8:45 9:00 


DAY MON.—FRI. 


10:00 10:15 10:30 10:45 


MAY 21-25, 1984 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY АНЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY А HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


= = m m = 


RE 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY W HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY W HR. % 


ю ж m m = 


(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY У HR. % 


5, А 4, 0 
е 6000 MORNING, Ы) — e 0000 MORNING, иар _ 
(CO-oP) (PARTICIPATING) (co-oP) (PARTICIPATIMG) 
4,020 4,020 
4.8 4.8 
25 24 
4.8 4.9 4.7 4.9 
3,100 3,180 
3.7 3.8 
css кем NEWS css миа NEWS 
2,600 2,600 
З dał 
16 15 
3.1 3.0 3.0 3.2 
з, ИЫ 4,020 
4.8 
#———— TOWY 1 2e — r TODAY SHO. IA — 
(cCO-oP) (PARTICIPATING) (co-0P) {PARTICIPATING} 
2,930 3,350 
959 4.0 
18 20 
9.7 3.4 4.0 3.9 
“æ — 
4, БАр 5, s 
е 6000 MORNING, е — <— 0000 MORNING, am _ 
(co-oP) (PARTICIPATING) (©0-оР) (PARTICIPATIMG) 
4,020 4,360 
4.8 5:2 
25 23 
4.8 4.8 5.2 5.3 
3,100 3,350 
3.7 4.0 
СВЗ WORNING NEWS свз юиге NEWS 
1 
2,510 2,770 
3.0 3.9 
16 14 
3.0 2.9 3.2 9:3 
3,940 4,780 
4.7 5.7 
«——— TODAY SHOW-7. 30AM ——» «————— TODAY SHOW-8. 30AN — 
t 00-0P) (PARTICIPATING) (С0-0Р) (PARTICIPATING) 
3,180 p 
3.8 
20 
3.8 3.8 ч 5 4.7 


кг 5 of symbols, See page А. 


DAY MON.-FRI. 


4, 19 4, 0 
w а PYRAMID тш а LUCK 


3,600 3,350 
3 4.0 
21 20 
4.0 4.6 4.0 4.1 
з, m 3, In 


9 Л.з LIFE NE OF THE 
CENTURY 


2,850 3,180 
4 3. 
17 19 
3.2 3.5 PU 3.9 
- a 
5, 20 5,280 
6.4 6.3 


325,000 PYRANID PRESS YOUR LUCK 


4,440 4,530 
.3 5.4 
22 22 
5.1 5.5 5.3 5.6 
4,690 4,690 
5.6 


FACTS OF LIFE SALE OF THE 
54 CENTURY 


MAY 28-JUNE 1, 1984 


DAY MON.-FRI. MAY 21-25, 1984 


1:15 1:30 1:45 2:00 2:15 2:30 2:45 


^ езеп NATIONAL ТУ AUDIENCE ESTIMATES 


TIME 11:00 11:15 11:30 11:45 12:00 12:15 12:30 


12:45 1:00 


TOTAL AUDIENCE { 2,850 3,180 3,770 4,190 8,460 7,790 
(Households (000) & %) 3.4 3.8 4.5 5.0 10.1 9.3 
АВС TV BENSON DAYTIME LOVING FAMILY FEUD RYAN’S HOPE ——— ALL WY CHILDREN —— +—— ONE LIFE TO LIVE — 
(50) 
AVERAGE AUDIENCE { 2,430 2,850 3,100 3,520 6,450 5,700 
(Households (000) & %) 2.9 3.4 3.7 4.2 UT 7-3% 8.0* 6.8 6.8% 6.9% 
w SHARE OF AUDIENCE % 14 16 16 17 27 26. % 28 * 26 25 * л уз 
AVG. AUD. BY ⁄ HR. % 2.8 3.0 3.3 3.4 3.5 3.9 4.0 4.5 6.8 7.8 8.0 8.1 7.0 6.6 8 


Е Кылы K NJ í 5,700 7,630 8,550 7,540 5,700 
ouseholds 6.8 9.1 10.2 9.0 6.8 
PRICE 1S PRIE 15 +— YOUNG AND THE RESTLESS —»  —— AS THE WORLD TURNS —» CAPITOL 
Ë CBS TV Ё (SD) 
AVERAGE AUDIENCE { wm 6,450 6,450 5,950 5,030 
K Households (000) & %) 5. Т.Т TIS p qa 7;9* и eet 7.3х 6.0 
SHARE OF AUDIENCE % — 29 37 sl 322 Ыр j. 2 а 23 
AVG. AUD. BY W HR. % 5з во 7.4 81 Ee 8 те O Т СТАА Т єл 
1 „TOTAL AUDIENCE { 589 3,690 2,510 3,100 7.210 5,870 
(Households (000) & %) 7.0 4.4 3.0 3.7 7.0 
МВС TV WHEEL OF FORTUNE DREAM HOUSE HOT POTATO SEARCH FOR О .. ЖА — ANOTHER WORLD —— 
(5р) 
AVERAGE AUDIENCE 5,110 3,180 2,180 2,600 5,780 4,610 
(но (000) & 50 6.1 3.8 2.6 31 6.9 6.6" “f ses 5,3 
E% 30 18 11 13 25 24* * 21] 21 
ма. А0. OYW HR. жю с | у ү Б уо сз» уо [коз з ЕЗЕТ 
TOTAL AUDIENCE Í з,850 3,850 4,690 4.780 9,050 т.880 
(Households ) 6 4.6 5.6 . 
i E ALL MY CHILDREN ONE LIFE TO LIVE — 
ABC TV BENSON DAYTIME LOVING FAMILY FEUD том. ЮРЕ wass: = ини 
‚95 
Кыла КАНЕ { К ч г 34919 кз Кур сн т 1.2, 
SHARE ОҒ AUDIENCE % : T 16 % 26 25* 26* 25 5 
М ^ело ЛҮ ЫЫ р. ү P т P j PDP PT СНЕС 
Е ТА AUDIENCE { se 9,390 9,970 8,300 
(Households (000 н У 
YOUNG AND THE RESTLESS AS THE WORLD TURIS —— (0P) 
CBS TV Want тат? F 7 t tuor ysus-oP) 
E (80) 
AVERAGE AUDIENGE 5,950 7,960 7,370 6,540 d 7 
а M R SPP t Pp. 
AVG. AUD. BY W HR, % бо та ол 99 И та s вв TS AT (aal 8% 
3,270 3,180 7,630 6,290 
2 (Households (000) А Ж) з ay wi 3.9 RR: 9.1 з ANOTHER WORLD 
МВС TV WEEL OF FORTUNE DREAM HOUSE HOT POTATO SEARCH EOR =—— DAYS OF OUR LIVES —— —em WORLD ——+ 
AVERAGE AUDIENCE { 6,200 3,940 2,680 2,770 КИ Tas rae 4800 ser 5,6% 
(Households (000) & %) 1.4 u 3.2 3.3 1; É ° g А Ж e ` je: 
SHARE OF AUDIENCE % 30, N, 20, 
AVG. AUD. BYW HR. 4o pa ra Ar 4s А Aiae і 


For == of symbols, See page А. 


DAY MON.-FRI. MAY 28-JUNE 1, 1984 


ем Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.-FRI. MAY 21-25, 1984 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 6:45 


TOTAL AUDIENCE { 8,800 2,510 8, 210 
(Households (000) & %) 10.5 3.0 9.8 
АВС TV e GENERAL HOSPITAL ——— EDGE OF NIGHT ABC т, Tasa 
AVERAGE AUDIENCE í 6,700 2,260 7,210 
(Households (000) & %) 8.0% 87.85 22d 2.7 8.6 
y НАВЕ OF AUDIENCE % 28 28 * 27 х 9 19 
W Аус. AUD. BY W HR. % f.e тз во ао 27 27 se Mis 
TOTAL AUDIENCE { 7,630 2,850 10; 480 
E Households (000) & %) 9.1 3.4 2.5 
CBS TV e— GUIDING LIGHT ——  TATTLETALES as. EVENING, NEWS- 
E (50) 
AVERAGE AUDIENCE 6,290 2,260 8,880 
K (Households (000) & %) 7.5 7.5% 1.5 2.1. 10.6 
SHARE ОР AUDIENCE % 26 27 = 25 * 9 23 
AVG. AUD. BY HR. % 74 77 7.6 7.3 әта 018 10.5 10.7 
1 om AUDIENCE { 4,780 8,380 
(Households (000) & %) 5.7 10.0 
NBC TV — WATCH GB/HOLLYWO0D 505 HR — NBC NIGHTLY NEWS 
AVERAGE AUDIENCE í 3,100 7,120 
(Households (000) & %) 3.7: 53,5% 3.9* 8.5 
SHARE ОР AUDIENCE % 13 13 * 13 * 19 
AVG. AUD. BY И HR. % 3.4 3.5 зт 4 8.2 8.8 
ONARE %) { т “ 650 То 
10.4 : 
ABC TV — GENERAL HOSPITAL — EE. OF NIGHT ABC WORLD NEWS 
AVERAGE AUDIENCE 2,430 7,960 
бш дле Ñ соо гаа sor 3006 9.5 
SHARE ОР AUDIENCE % — š 26 * 25 * 9 19 
W А. АШ. BY HR % та 7e Bo 79 30 2.8 r l рор 
TOTAL AUDIENCE í 8,210 3,180 10,980 
Ë (households (000) & %) 9.8 3.8 13.1 
e GUIDING LIGHT —  TATLETALES CBS EVENING NEWS- 
E CBS TV "mi ар 
AVERAGE AUDIENCE / 6,700 2,600 9,470 
K Households (000) & %) 60 ш,0" 8.0% ҮЗ 11.3 
SHARE ОР AUDIENCE % 25 26 * 95 * 10 23 
AVG. AUD. BY W HR. % м 64 8.1 7.9 зт 3.2 11.3 11.4 
2 "TOTAL AUDICNOE { 5,110 9,470 
(Households (000) & Ж) 6.1 11.3 


= WATCH GNM/MOLLYWOOD 305 HR — NBC NIGHTLY NEWS 


NBC TV 


AVERAGE AUDIENCE { 3,520 8,210 
(Households (000) & %) 4.2 3:99 4.4 9.8 
SHARE OF AUDIENCE % 13 19" ЦА F 200 DA 


AVG. AUD. BY М HR. % 3.8 4.1 4.4 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 83,800,000 


For explanation of PEE See page A. 


DAY MON.-FRI. MAY 28-JUNE 1, 1984 


A-25 


A-26 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY SAT. 


MAY 26, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE 3,770 4,360 4,270 4,360 4,440 3,770 
(Households (000) & %) { 4.5 5.2 "5.1 "5.2 "5.3 4.5 
MONCHHICHIS — RASCALS/RICHIE пен Scoopy а PAC-MAN ‚АШК, THES LITTLES 
ABC TV (50) RICH MAZINÓ CUB 
(50) 
AVERAGE AUDIENCE 2,930 3,600 3,690 3,850 3,600 3,270 
ШТА { 3.5 4.3 4.4 4.6 4.3 3.9 
25 24 21 20 18 15 
W AVG. AUD.BY W HR. % 3.0 l 3.9 ao 4% 451 4.9 LAA ат 45 42 Изв Ал 
Е ФК AIOE í ий 2:60, 5,030 4,610 25 eag 4, 150 
À A 6.0 5.5 5.0 
B — CAPTAIN KANGAROO-SAT — CHARLIE +— SATURDAY SUPERCADE —— DUNGEONS AND TARAN 080 висе BUNNY/ROAD 
Е CBS TV Е tn 9 
AVERAGE AUDIENCE { 590 1,930 2,930 3,850 2,930 3,440 
K Households (000) & %) t .5* ГОХИ 2 3.5 3,2% 3.8 4.6 3.5 4.1 
SHARE ОР AUDIENCE % 9 7. МЕ p 18 18 * 18* 20 14 16 
AVG. AUD. BY ⁄ HR. % << p oU Po 2.1 2,5 3.1 3.9: o ENEE 4.6 З 3.4 35 4.4 
1 ПОТА, Aoine í 2,850 4,190 5,530 6,030 7,370 7.630 
ouseholds ) 3.4 5.0 6.6 7.2 8.8 9.1 
НДЕ SHIRT TALES SNURFS | SMURFS 11 SMURFS 111 ALVIN AND THE 
NBC TV fay (50) IPMUNKS 
Ж (50) 
AVERAGE AUDIENCE { 2,260 3,270 4,440 5,360 6,450 6,120 
не, з ое I AE 
26 27 31 
AVG. AUD. BY ИНВ. % DA RU R 40 #9 116.7 еа 65 TRO SET TPAD CES 
Tarat июну, { 2,260 3,350 3,940 4,270 5, 20 шо 
(Households ) 2.7 4.0 4.7 5.1 5 
RA RICHIE NEW PAC-MAN тнк ТНЕ LITTLES 
ABC TV с Ы БЕ SCRAPPY 000 AMAZING CUBE 
(50) 
AVERAGE AUDIENCE { 1,760 2,600 3,180 3,690 4,190 3,770 
(Households (000) & %) 2.1 3.1 3.8 4.4 5.0 4.5 
SHARE ОР AUDIENCE % 17 19 19 19 20 18 
W Aaa x S ъъ 1 к кк с с кь DE 
E TOTAL AUDIENCE { 11590 2.50 5,280 5,530 š 50 3; 110 
(Households (000) ў . . 2 
pesa А — CAPTAIN KANGAROO-SAT — CARLIE +——— SATURDAY SUPERCADE —— DUNGEONS AND ОЛ Юр BUGS, BUNNY/ROAD 
f CBS TV ЖЫ; (50) 
AVERAGE AUDIENCE "о 2,010 3,350 4,360 3,180 3,270 
(Householde (000) A %) { 1,0 ". por 2.4 4.0 3.4* QSA 552 3.8 3.9 
ҮЛҮЛ ЛЛК "l. 19 19 22 21 * 23* 22 15 16 
AVO. AUD AY W MN w в 9 1 1.3 2.3 2.6 3.3 3.6 4.4 4.7 5.0 5.4 3.9 3.8 3.8 4.1 
2 TWN йт { 2.1710 annan 5.280 6.620 т.880 6,790 
(онза! (000) À WO 5 А k ` . 
Fç FLINTSTONE SHIRT TALES SMURFS 1 SMURFS 11 SMURFS III ALVIN AND THE 
NBC TV FUNNI ES (50) (50) 
(50) еу 
AVERAGE AUDIENCI [ 6,540 6030 
(Households (000) & %) 1.8 [д 
SHARE ОР AUDIENCE % r ATON. 


AVG. AUD. BY МНЕ, % 


TV HOUSEHOLDS ш тү Үй I 
(See Def. 1 


U.S. TV Households: = 
A-27 


For explanation of symbols, See page À 


DAY SAT. 


JUNE 2, 1984 


A-28 


TOTAL AUDIENCE { 
(Households (000) & %) 


3,690 
4.4 


3,350 
4.0 


PUPPY-FURTHER BEST ОР SCOOBY 
000 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY SAT. MAY 26, 1984 


6.6 


u) —— MERI CAN BANDSTAND — U.S. OLYMPIC TRIALS 


ABC TV ADVENTURES 
(50) 
AVERAGE AUDIENCE í 3,100 2,770 2,100 2,100 2,260 
(Households (000) & %) 3.7 3.3 2.5 2.50 2.28 рес 2.7* 2.8* 
W SHARE OF AUDIENCE ЖЯ 15 13 10 10 9. 10* 10 10 * 10 * 10 * 
AVG. AUD. BY НЕ. х Gad baes эа 5 0241 ЕСКИ Пов os 26 26 Соо 226 0 ото ез 
Е TAL AUDIENCE { 5›200 5.10 4.530 4,690 4,020 2.280 
jouseholds š 6. Я 5.6 4.8 2. 
BUGS BUNNY/ROAD BUGS BUNNY/ROAD BISKITTS ВЕМЈІ, ZAX & NEW FAT ALBERT CBS CHILDREN'S 
CBS TV RUNER 2 RUNNER 3 (50) THE-PRINCE SHOW РИШ FEST. 
E (50) (50) (50) 
AVERAGE AUDIENCE í 4,360 4,110 3,690 3,690 3,270 2,010 
K «оао: г ы 4.9 4.4 4.4 3.9 2.4 
21 19 17 18 15 9 
AVG. AUD. BY Y HR. % 5:0 5.5 5.0 4.9 45 43 44 44 40 зт 2402.3 
ктт { Sao 4,530 4,110 2,850 4,940 13,490 
(Households (000) & %) 6.5 5.4 4.9 3.4 5.9 16.1 
NR. T SPIDERMAN/HULK 1 SPIDERWAN/HULK 2  THUNDARR(B) (2) <—— НВС MAJOR LEAGUE BASEBALL 
NBC TV “n т. уде 
cop Süt Веит TELECAST 
AVERAGE AUDIENCE 4,860 3,770 3,440 2,260 4,440 5,780 
(Households (000) & %) 5.8 .5 4.1 2.7 5.3 6.9 6.1" 6.8* 6.7* 
SHARE OF AUDIENCE % — 23 18 16 11 21 26 24 * 26 * 25 * 
AVG. AUD. BY 2 HR. % [у 45 46 42 К 26 29 05:3 5:3 59 65 68 68 rsmapa 
Кота Ает А Í 4,360 4,180 4,020 5,110 4,360 
(Households 5.2 5.7 4.8 6.1 
PUPPY-FURTHER BEST OF SCOOBY АВС WEEKEND <——AERICAN BANDSTAND —— 
ABC TV ADVENTURES 000 SPECIALS 
4 (50) Ыы и, 
AVERAGE AUDIENCE 3,690 3,940 3,600 2,850 2,510 
(Households (000) & %) 4.4 4.7 4.3 3.4: 3.1% 3.7" 3.0 2.9* 3.1 
SHARE OF AUDIENCE % 18 19 18 14 13 * 15* 11 и“ fit 
W AVG AUD.BYWHR % д) 46 ат 46 ба. 42 E TH 26. A 001 3:1 
Е 7200 4.360 2,930 3,520 3,350 2,100 4,180 
E пода (юза Ы E S. y и | С 9] ри ALBERT 25 ОЕ з = SPORTS SAT SPEC ED 
8068, AD BISKITTS I ZAX & - 
CBS TV „шучы Ый ЧЫ (о) THE-PRINCE SHOW FILM FEST. 
E (50) (50) (50) 
GE AUDIENCE 4,360 3,690 2,430 2,510 2,680 1,260 
| «бым (000) & %) { 5.2 4.4 2.9 3.0 3.2 Из! 0037 1.6* 
K SHARE OF AUDIENCE % — 22 18 12 12 13 6 9 * 6* 
AVG. AUD, BY W HR. % — 5.4 49 4.3 4.5 281 ао О 134. Воле [за от LSA атру Е 
2 ү у 1, 3,770 5,530 13,740 
(Households (000) & Ж) ЎА 5.8 5.2 4.5 6.6 16.4 
MR, T — SPIDERNAN/HULK 1 SPIDERMAN/HULK 2 — THUNDARR (3) NBC MAJOR LEAGUE BASEBALL 
NBC TV {= Т ИТИИ 
MULTI-SEGMENT TELECAST 
AVERAGE AUDIENCE 4,940 4,110 3,520 100 рЫ бе TA 
CSHARE OF AUDIENCE x 258 209 17 15 3 ж (Эн 
AVG. AUD. BY 4 HR. % 60 58 ат 52 4&2 42 37 3.8 ©8559 C ET. 


0.5. 
(1 )АВС 
A-29(2)NBC MAJOR LEAGUE PRE GAME,NBC,(1:00-1:17PM) 


seholds: B3 у 
РЕМЕНЬ ©$БЕСТА15,1Е I'M LOST,HOW СОМЕ 1 FOUND ҮОЦ,РТ2(А),АВС,(12:00-12:30РМ) 


JUNE 2, 1984 


a- Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. MAY 26, 1984 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 $ H ў ü š 6:15 6:30 6:45 


TOTAL AUDIENCE 1,760 6,290 
(Households (000) & %) { 2.1 5210 


АВС TV 


SPORTSBEAT —— PRO BOWLERS SPRING TOUR —— —. АВС WIDE WORLD-SPORTS ЗАТ ——— 


AVERAGE AUDIENCE { 1% 3,350 3,940 
(Households (000) & %) 1.7 4.0 3.0* 4.5" aer 47 4T" 4.8* 4.6* 
W SHARE OF AUDIENCE Ж 6 14 11 * 15 * 159 14 15% 15 * 13 * 
AVG. AUD. BY % НЕ % 16 ro о Bo a2 9 58 а6 4з ae ав аә ат 4% 
Е «н (039 “з кр. 
9.8 
— p FENORTAL GOLF TOURN.-SAT ] GOLF TOURN.-SAT CBS SAT. NEWS- 
Е CBS TV БЕШТ SCHIEFFER 
AVERAGE AUDIENCE 1,590 
K Households (000) & %) 1 1.9 1,9* кр 3.7* 4.0* 4.5* . 
SHARE OF AUDIENCE % 7 ra AE | 1305 15 * l4 * 22 
1 AVG А00. вум не. х O e а >o Зо ss зи Св 4.2 асат 8.2 8.4 
ТМ AUDIENCE { 12,070 
Jouseholds ) 14.4 
NBC — NBC MAJOR LEAGUE BASEBALL — ——— HBC MAJOR LEAGUE GANE-2 
LOS ANGELES VS M.Y, METS Т үз Өн "л 
тү сот ы, КАЛК R or 
AVERAGE AUDIENCE 4,860 
(Households (000) & %) 7.17 т.9х 5.8 5.6% 5.5* 5.7* 6.1* 6.0* 5.8* 
SHARE OF AUDIENCE % 26 * 25* 18 19* 19 * 19 * 19 * 17 * 16 * 
AVG. AUD. OY WHR: ® 70 73 8 в 5.6 5.5 5.5 55 5.6 58 60 62 61 5.9 57 5.6 
(нїшибө (000) & %) { amo 9270 ДАСЫЗ 
3.3 7.6 13.7 
ABC TV SPORTSBEAT —— PRO BOWLERS SPRING TOUR ———  — sc WIDE WORLD-SPORTS SAT ——ə— 
(5:01-6:30РМ) 
AVERAGE AUDIENCE 
(Households (000) & %) { к: Е 4.5% i т.0я 7.25 5.7% 
SHARE ОР AUDIENCE % Б [© iat 16 ir Че 22a + 16 * 
W ле. АШ. Вун х Со зо зс P ¿s ло 5, бє, 50у, 10 в: 553 
Е TOTAL AUDIENCE { 6,030 ; 6,700 
(Households (000) & %) їс 8.0 
Е CBS TV — He 430-559 SCHIEFFER 
AVERAGE AUDIENCE f 2,510 5,110 
кеха: j l| l | TI | |` б 
AVG.AUD.BY W HR % ЕИ чоне еа Оо 24 бааа 51 05.4 1 ато 5,6 6.6 
2 ` TOTAL AUDIENCE { 5,870 6,700 
(Households (000) & %) 
——— НВС MAJOR LEAGUE BASBALL. —— LAD РС Мс тр NEWS- 
NBC TV AL pa: ws DETROIT 
сзи CBS vS PRTLADEL Puta 
(*OP)MULTI-SEGMENT TELECAST 
AVERAGE AUDIENCE f 3,100 5,700 
ата { ЗЕН нин x 
AVG. AUD. BY% HR. % — 8.1 sa во о 1: | б Бе лола» 67 6.9 


TV HOUSEHOLDS USING TV w 1 
See Def. K. 


For explanation of symbols, See p: 


U.S. TV Households: 83,800,000 
DAY SAT. JUNE 2, 1984 


А-31 


^-32 Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. WAY 27, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 


W AVG. AUD. BYU HR. % 
—— ааа 

E АЕ Í 5,530 2.850 

useholds ) 6.6 35 

CBS TV «——— CAPTAIN KANGAROO-SUN —— e SUNDAY WORNING —— FACE THE NATION 
E (Sus) 

AVERAGE AUDIENCE- ( 3,180 2,180 
K Households (000) & %) СС 3.9* 3." 2.6 

SHARE ОР AUDIENCE % 168 20" 19 16 11 
i AVG. AUD. BY Y HR. % ж [Ж | | Zell к 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE ОР AUDIENCE % 
AVG. AUD. BY У HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 


W А. AUD. BY ⁄ HR. % 

E TOTAL AUDIENCE { р 4930 
Households (000) & Ж) . . 
Ce ) e CAPTAIN KANGAROO-SUN — —NSUNDAY MORNING —— FACE THE NATION 

E CBS TV r: 

AVERAGE AUDIENCE 3,350 2,510 
K (Households (000) & %) ( 4.0 3.4% 4:93 555 240 
SHARE ОР AUDIENCE % 20 18 21 
AVG. AUD. BY ⁄ НА. % ЗО (307 |4442 4.50 А.Б 3.8.3.20 (2.8 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


USING TV WK. 1 4.8 8.7 10.9 13.2 15.4 | 17.6 18.8 | 20.1 | 20.7 | 21.5 23.6 
TV HOUSEA R T WK. 2 ЕЕ 13.1] 16.6 18.7 | 20 2 21.2 23.8 
U.S. TV Households: 83,800,000 For explanation of symbols, See page A. 


A-33 DAY SUN. JUNE 3, 1984 


=з Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. MAY 27, 1984 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE 3,690 
(Households (000) & %) í 2:080 sae 


AMERI. 
ABC TV SPORTSMAN 
(R) 
AVERAGE AUDIENCE 2,510 
(Households (000) & %) { 3.0 2100 25680 


SHARE OF AUDIENCE % 11 11 * 12 * 8 10 10 * 
AVG. AUD. BY У, HR. % 2.7 ФТ. 8.3 3:2 2.3 2.6 3.5 3.0 


TOTAL AUDIENCE 
(Households (000) & %) { 13,240 
Ооз МВА СНАМРІОМЅНІР САМЕ 1 


CBS TV (505) L.A. AKERS VS BOSTON 


AVERAGE AUDIENCE 
(Households (000) & %) { . 
OF AUDIENCE % 25 22 * 26 * 25 * 26 * 
AVG. AUD. BY М НЕ. % ЮЗ вт геа Ет Во 1.21: Fa 865 


TOTAL AUDIENCE 3,270 
(Households (000) & %) { R 


NBC TV 


AVERAGE AUDIENCE { 2,600 
(Households (000) & %) 

SHARE OF AUDIENCE % 12 

AVG. AUD. BY ⁄4 HR. % 3.4 2.9 


-xmm ж 


NEET THE PRESS 


TOTAL AUDIENCE 6,290 1 
(Households (000) & %) { ЫЛ 5 01525 


< THIS WEEK-DAVID BRINKLEY — U.S. OLYMPIC TRIALS-SUN (2) 
АВС TV (1:30: 3390) 2] 


AVERAGE AUDIENCE { 2,260 
(Households (000) & %) 2 7 
SHARE OF AUDIENCE % 10 


AVG. AUD. BY МНЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 
FOR OUR TINES 


CBS TV "m 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 

SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TV HOUSEHOLDS USING TV WK. 1 
See Def 1 WK. 2 
S. lds: í For explanation of symbols, See page A. 
(SUA reS ЗАО А00 I NGHAM VS NEW ORLEADS, PHILADELPHIA VS MICHIGAN ABC,MULTI-SEGMENT TELECAST a 
A-35(2)USFL FOOTBALL, VARIOUS TEAMS AND TIMES,NBC, MULTI-SEGMENT TELECAST DAY SUN. JUNE 3, 1984 


гә җ m m = 


% 
% 


a- Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. MAY 27, 1984 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 ? А 5:15 5:30 5:45 6:00 6:15 6:30 6:45 


TOTAL AUDIENCE { 4,190 
(Households (000) & %) 


USFL FOOTBALL ABC WRLD NEWS 
ABC TV BIRMINGHAM VS НЕН CALEANS TÓNIGHT-SUN 
PHILADELPHIA VS MICHIGAN 
MULTI-SEGMENT TELECAST 
AVERAGE AUDIENCE 3,520 
(Households (000) & %) { 3.0* 3.1* 2.9* 3.1* 3.4* 3.4 1.9* 4.2 
SHARE OF AUDIENCE % 9 * 10 * 10 * 10 * 10 * 10 * 5а 11 
W AG. AUD. BYW HR. % 2.9 зо зо 32 зо 22271, 2983 asi а 5 33 1.9 427.44 
TOTAL AUDIENCE { 
E (Households (000) & %) 
(нош К { 5.1* 5.1" 4.9* 5.7 7.1% 8.2* 8.8* 
K (SHARE OF AUDIENCE Ж 16 * 17" 15 х 17 ^ 21 * 23 * 23 * 
AVG. AUD. BY МНЕ. % 4.9 st Ba 4 ф Ба 60 6 [1:5 a Sal aS 92 
1 тоес { 9,640 п 
Households (000) & 5. = у 
` еч чл. (NBC SPORTS RINGSIDE-SUN j — sss —— n NBC NIGHTLY NEWS- 
AVERAGE AUDIENCE 2,680 5,360 5,280 
(Households (000) & %) { 3:0 Gas 3.6 6.4 5.5* 6.3" 6.8» 6.8" 6.3 
SHARE ОР AUDIENCE % 10 9 * 11* 20 18 х 20 * 20 * 20 * 16 
AVG. AUD. BY 4 HR. % 27 2.9 3.6 3.7 И Or RK. 69 ет вв 6.8 6.4 6.1 
TOTAL AUDIENCE { 4,020 
(Households (000) & Ж) 4.8 
— -—TVU SYS—_P,ə. —— r L —— nF ABC WRLD NEWS 
ABC TV VARIOUS TEAMS AND TIMES~ TONIGHT-SUN 
MULTI-SEGMENT TELECAST 
AVERAGE AUDIENCE { 3,270 
(ное (O) аА. % 4.3* 3.9* 3.6* 3:35 За 3.2* 3.9 
13 * li * 10 * 10 * 9 * 10 
W Ас. AUD. BY ⁄% HR. % 4.2 А 36 E 34 Somn Da Er f$ ЕШ» 
TOTAL AUDIENCE í 6,450 
E (Households (000) & %) ЗА EVENING 
CBS TV МЕВА 
Е (6:08-8;3090) 
AVERAGE AUDIENCE ( 7 Л Fi 0, j pex 
озш E Мүк. 
AVG. AUD. BY 4 HR. % 32 41 5в 7.2 е9 o. 6.4 9:001 9.3 9,2 1924 6.4 6.6 


TOTAL AUDIENCE 6,290 6,540 
(Households (000) & %) 7.5 7.8 


LADIES РСА CHAMP-SUN e SPORTS OR O —F NBC NIGHTLY NEWS- 
NBC TV (2:30-4:37) (4:37-8:00) SUN 


AVERAGE AUDIENCE { 2,850 5,530 
(Households (000) & %) 2.2* 2,3* 2.7* 3.4 2.8* 3.2% 4.1* 6.6 

SHARE OF AUDIENCE % r * erh @ 8 * g'a 19" 16 

AVG. AUD. BY М HR. % 2.2 2 2.3 2.2 2.4 2.9 2.6 3.0 3.0 3.4 4.1 4.1 6.9 6.3 


Households: 83,800,000 ation of symbols, See page А. 


DAY SUN. JUNE 3, 1984 


A-38 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PROGRAMS 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY 

ABC ABC BUSINESS BRIEF-MON 
EVENING TUESDAY 

ABC AMER'S FUNNIEST FOUL-UPS(S) 
ABC LIFES-EMBARASSING MOMENTS(S) 


ABC HART TO HART 


CBS MUPPET MOVIE PT.1(S) 
CBS CBS TUESDAY NIGHT MOVIES 


NBC REMINGTON STEELE 


EVENING WEDNESDAY 
ABC ABC BUSINESS BRIEF-WED 


EVENING THURSDAY 
CBS NBA CHAMPIONSHIP GAME 2(S) 


EVENING FRIDAY 
ABC ABC BUSINESS BRIEF-FRI 


EVENING SATURDAY 
ABC ABC SPORTS UPDATE-SAT 


ABC ABC NEWSBRIEF-SAT. 
CBS NEWSBREAK-SAT. 


NBC NBC NEWS DIGEST-SAT 
NBC NBC NEWS DIGEST-2-SAT. 
EVENING SUNDAY 

ABC ABC NEWSBRIEF-SUN. 
ABC ABC SPORTS UPDATE-SUN 


А-39 0.5. TV HOUSEHOLDS: 83,800,000 


WEEK 1 


WEEK 2 


WK 
# 


TIME 
(NYT) 


2 9.00- 9.01PM 


1 8.40- 9.40PM 
1 9.40-10.40PM 
1 10.40-11.40PM 


1 8.39- 9.39PM 
1 9.39-11.39PM 


1 10.30-11.30PM 


8.58- 8.59PM 


2 9.00-12.07AM 


2 8.44- 8.45PM 
1 8.45- 8.46PM 


8.59PM 
8.59PM 


9.59PM 
8.59PM 
8.59PM 
8.58- 8, 59PM 
9.58- 9.59PM 


8 
8 
9.50 
8 
8 


тюе 


1 8.32- 8.33PM 
2 8.31- 8.32PM 


РОВ EXPLANATION OF SYMBOLS, SEE PAGE A. 


TOTAL AUDIENCE | AVERAGE AUDIENCE | Ave. 
AUD.8Y| 
а HOUSEHOLDS |HOUSEHOLDS SHARE | ИНЕ 


9.00 


соо 


о © 


о co coco о оо 


14,410 17.2 


10,220 12.2 


10,560 12.6 


10,390 12.4 
7,540 9.0 


10,220 12.2 


18,520 22.1|12,230 14.6 25 
16.2* 27* 
21,370 25.5 |15,590 18.6 
20.4* 
18,350 21.9|12,910 15.4 31 


11,730 14.0| 7,120 
16,760 20.0| 7,460 


15,170 18.1|11,310 13. 


00 х х | % 


31 
36* 


15.9* 32* 


14.8* 35* 
8.5 14 
.0* 15* 

16 


мә vo 
оз wo 


9 

* 17% 8. 
.6* 18*| 7. 
4 

3 


26 
28* 


13.7” 


14,410 17.2 31 


10,220 12.2 24 


9,970 11.9 25 


10,330 12.4 25 [12 
7,540 9.0 19/9. 


6,870 8.2 17 | 8 
7,710 9.2 18 |9. 


10,220 12.2 25 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


HOUSEHOLDS 


HOUSEHOLDS SHARE 


TELE- 
CAST 


13,580 16.2 


11,480 13.7 


11,480 


23,720 28.3|10,310 


10,220 12.2|10,220 


6,030 7.2 
10,730 12.8 


6,450 
7,540 
6,120 


Bae 

von 
s 
їл 
= 
S 


10,390 12.4|10,390 


% 


13.7 


12.3 
13.0* 


15.6* 
14.9* 


12.2 


12.4 


13,580 16.2 26 


23 


= 
я 
оороо 


Non 
wow 


12.4 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A4 Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
WEEK 2 


WEEK 1 


TOTAL AUDIENCE | AVERAGE AUDIENCE TOTAL AUDIENCE | AVERAGE AUDIENCE 
DAY, ДИЕ QUARTER HOUSEHOLDS [HOUSEHOLDS SHARE | % HR HOUSEHOLDS |HOUSEHOLDS SHARE |% HR 
NETWORK/PROGRAM (N.Y.T) HOUR | бу % | у % % 100 ж | o % % 
EVENING SUNDAY-CONT'D 
АВС АВС NEWSBRIEF-SUN. 2. 9.55- 9.56РМ 9.45 12,990 15.5|12,990 15.5 25 [15.5 
ABC ABC SPORTS UPDATE-SUN 1 9.57- 9.58РМ 9.45 11,150 13.3 
CBS NEWSBREAK-SUN. 8.58- 8.59PM 8.45 7,540 9. 8,880 10.6| 8,880 10.6 19 |10.6 
CBS TONY AWARDS(S) 2 9.00-11.22РМ GRID 21,540 25.7|10,310 12.3 21 
11.15 11.0* 23*|10.2 
NBC NBC NENS DIGEST-SUN 8.58- 8.59РМ 8.45 10,390 12. 8,550 10.2| 8,550 10.2 18 [10.2 
EVENING MONDAY-FRIDAY 
АВС АВС МЕМЅВАІЕҒ-М-Ғ > 9.45 14,330 17. 12,490 14.9 |12,820 15.3 25 |14.5 |М-Е 
10.00 17.5|мёт 
10.30 
АВС АВС NEWS:NIGHTLINE 11.30-12.00М0 11.30 6,370 7.6] 5,030 6,290 7.5] 5,030 6.0 16 6.6 а 
11:45 13м 
АВС VIENPOINT(S) 1 11.30- 1.00АМ {1-20 6,370 7.6] 3,600 
245 
12.00 
12.15 
12.30 
12.45 
АВС АВС NENS:NIGHTLINE-TUE(B) 1 12.10-12.40АМ 12.00 
2 12.00-12.11АМ 12.00 3,520 4.2] 3,350 4.0 14 | 4.0 ТШЕ. 
12.15 3.8 |TUE. 
12.30 2.1 |Т0Е. 
АВС ЕҮЕ ОМ HOLLYWOOD са 12.00 1,930 2.3| 1,680 2.0 7 | 2.1|MWF 1,760 2.1| 1,420 1.7 6 | 1.9|MTUWF 
12.15 1.9 [МИЕ 1.6 |MTUWF 
12.30 1.8M& W 1.5 |MTUF 
ABC LAROUCHE CAMPAIGN(S) 2 12.00-12.30АМ 12.00 2,770 3.3| 2,260 2.7 9 | 3.1|ТНй. 
12.15 2.4 |THU. 
CBS NEWSBREAK-M-F > 8.45 8,720 10.4| 8,720 10.4 18 |11.4|M-F 8,460 10.1| 8,460 10.1 17 |10.3|М-Ғ 
9.00 9.6 |WED. 8.6 |WED 
9.30 8.2 |TUE. 
CBS LAROUCHE FOR РАЕЅІОЕМТ(5) 2 11.30-12.00MD 11.30 4,690 5.6| 3,600 4.3 11 | 4.8|FRI 
11.45 З.Т|ЕВ! 
CBS LATE MOVIE 1 > 11.30 7,120 8.5/ 4,940 5 22 | 6.6 |MTUTH 6,540 7.8| 4,270 5.1 19 | 7.1|M-F 
11.45 6.7* 19*| 6.7|M & TH 6.9* 20*| 6.7 |M-W 
12.00 6.0 |MTUTH 5.5 |МТОМЕ 
12.15 6.1* 23*| 5.8 |MIUTH 5.4* 19*| 5.3 |МТШИЕ 
12.30 5.6 |MTUTH 4.8 [M-F 
12.45 5.1* 24*| 4.6 |MTUTH 3.9* 17*| 3.2[М=Р 
1.00 4.Т|ТОЕ. З.1|ТН&Р 
1.15 4.5* 27*| 3.7|TUE. 3.3* 18*| 3.5|TH8&F 
1.30 3.6 |THU. 
1.45 3.5* 23*| 2.9|THU. 
VARIOUS TIMES (SUS) 
CBS NBA PLAYOFF GAME-FRI(S) 1 11.30- 2.05AM 11.30 | 10,560 12.6| 4,610 5.5 20 | 6.1|FRI. 
11.45 6:0* 15*| 6.0|ЕАІ. 
12.00 5.7 |FRI. 
CONT'D 


А-41 U.S. TV HOUSEHOLDS: 83,800,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A42 Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
WEEK 1 


DAY МК TIME QUARTER 
NETWORK/PROGRAM * (N.Y.T) HOUR 


EVENING MONDAY-FRIDAY-CONT'D 
CBS NBA PLAYOFF GAME-FRI(S)-CONT'D 


12.15 5.8 
12.30 5.6 
12.45 5.0 
1.00 5.0 
1.15 5.3 
1.30 5.4 
1.45 5.2 
2.00 8.9 
CBS NBA PLAYOFF GAME-WED(S) 1 11.30- 2.00AM nR 8,720 10.4| 3,940 ы 
12.00 5.0 
12.15 4.1 
12.30 4.4 
12.45 4.1 
1.00 4.7 
1.15 4.4 
1.30 4.3 
1.45 4.0 
CBS LATE MOVIE II > 12.30 4,020 4.8] 3,180 5.0 3,690 4.4 
12.45 4.5 
1.00 4.4 |MTUTH 3.7 
1.15 4.0* 26*| 3.7|MTUTH 3.7* 22*| 3.6 
1.30 2.8 |TUE. 2.3, 
1.45 2.7* 23*| 2.6 TUE. 2.4* 17*| 2.5 
2.00 2.4% 24*| 2.4|TUE. 2.5 
2.15 2.4* 23*| 2.3 
2.30 2-3 
VARIOUS TIMES (SUS) 
CBS CBS NENS NIGHTWATCH-1 2.00- 2.30АМ 2.00 1,260 1.5] 1,010 1.2 12 | 1.3|MWTHSU 1,680 2.0| 1,510 1.8 19 | 1.9 
2.15 1.2 |MWTHSU 1.7 
CBS CBS NEWS МІСНТМАТСН-2 2.30- 6.00AM GRID 2,260 2.7 920 1.1 21 M-THSU 2,600 3.1| 1,260 1.5 27 
2.30 1.5 |M-THSU 2.1 
2.45 1.5* 19*| 1.4 M-THSU 2.1* 28*| 2.0 
3.00 1.3 |M-THSU 1.9 
3.15 1.2* 19*| 1.1|M-IHSU 1.8* 28*| 1.7 
3.30 1.1 |M-THSU 1.6 
3.45 1.0* 18*| 1.0 |M-THSU rS ai 1.5 
4.00 .9 |M-THSU 1.3 
4.15 9* 19*| .9/М-ТНЅ0 1.3* 26*| 1.2 
4.30 .9 |M-THSU 1:3 
4.45 .9* 21*| .9[M-THSU 1.3% 27" |: 2:0 
5.30 -9 |M-THSU 1:1 
5.45 .9* 20*| .9|М-ТНЅ0 2.0% 24*| 1.1 
NBC NBC NEWS DIGEST-M-F 1 > 8.45 | 7,960 9.5| 7,960 9.5 17 | 8.4|M-F 
2 8.58- 8.59PM 8.45 9,720 11.6| 9,720 11.6 20 [11.6 
9.15 14.3 |ТЏЕ. 
NBC NBC NEWS DIGEST-2-M-F > 9.45 9,130 10.9| 9,130 10.9 19 | 8.8|TU8&TH 11,820 14.1|11,820 14.1 22 |14.1 
10.15 12.9 TUE. 


А-3 08. ТУ HOUSEHOLDS: 83,800,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE А. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A44 Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE 


DAY WK TIME 
NETWORK/PROGRAM + (МҮТ.) 


EVENING MONDAY-FRIDAY-CONT'D 
NBC TONIGHT SHOW > 11.30 


HOUSEHOLDS |HOUSEHOLDS SHARE 
000) % | (000) 


8,970 10.7| 5,450 8,880 10.6 


ор m чо 
° 
E: 
> 
© 
> 


2,930 3.5 


2,600 3.1| 2,180 


МВС DAVID LETTERMAN I > 12.30 


HHEN NO P P Nro pno 
тюз соло ronko N nu whanan 


NBC FRIDAY NIGHT VIDEOS 12.30- 2.00АМ 12.30 5,530 6.6| 2,930 3.5 16 5,700 6.8 4. 
12.45 4:3* 16* 4. 
1.00 3. 
1.15 3.4* 16* 3. 
1.30 2. 
1.45 Rq 15* 2. 

МВС DAVID LETTERMAN II > 1.00 1,930 2.3| 1,590 1.9 13 2,350 2.8 р 
1.15 ў 
1.30 
1.45 


DAY MONDAY-FRIDAY 
АВС ABC WORLD МЕМЅ-МОВМ-615А 6.15- 6.30АМ 6.15 920 1.1 920 1.1 14 | 1.1[М-+Е 1,010 1.2 920 1.1 13 | 1.1|М-Е 
АВС АВС WORLD NEWS-MORN-645A 6.45- 7.00АМ 6.45 1,840 2.2] 1,680 2.0 16 | 2.0|M-F 1,680 2.0 1,510 1.8 14 | 1.8|M-F 
АВС АВС DAYTIME NEWSBRIEF-WED(SUS) 2 12.57-12.59РМ 12.45 WED. 
ABC ABC SPECIAL-FINAL SALUTE(SUS) 2 2.00- 3.13PM 2.00 MON. 
ABC ABC DAYTIME NEWSBRIEF-M-F 1 2,57- 2.59PM 2.45 6,030 7.2| 5,950 7.1 27 | 7.1|M-F 
2 > 2.45 5,950 7.1] 5,950 7.1 25 | 6.9|M-F 
CBS CBS EARLY MORNING NENS 6.30- 7.00АМ 6.30 1,590 1.9] 1,170 1.4 16 | 1,3|М-Е 1,590 1.9] 1,170 1.4 15 | 1.3|M-F 
6.45 1.6 |M-F 1.6 [M-F 
CBS МЕМЅВАЕАК-11,57 11,57-11,59АМ 11.45 5,530 6.6] 5,280 6.3 30 | 6.3|M-F 6,960 8.3| 6,620 7.9 30 | 7.9|M-F 
CBS CAPITOL 2 > 1.30 6,450 7.7| 5,530 6.6 22 | 7.0|M-F 
1.45 6.8 |MON. 
2.30 6.5 |TU-F 
2.45 6.7 |TU-F 
CBS REQUIEM FOR VIETNAMS UNKN(SUS) 2 2.00- 3.18PM 2.00 MON. 
CBS NEWSBREAK-3.57 3.87- 3.59PM 3.45 5,360 6.4| 5,030 6.0 20 | 6.0|M-F 5,610 6.7| 5,280 6.3 19 | 6.3|M-F 
NBC NBC NEWS AT SUNRISE 6.30- 7.00АМ 6.30 1,510 1.8| 1,090 1.3 11 | 1.0|М-Е 1,510 1.8] 1,090 1.3 11 | 1.1|М-Е 
6.45 1.5 |М-Ғ 1.5 |М-Е 
МВС BURIAL UNKWN SOLDIER(SUS) 2 2.00- 3.14PM 2.00 MON. 
NBC NBC NENS DIGEST-DAYTIME 2.57- 2.58РМ 2.45 3,690 4.4| 3,690 4.4 17 | 4.4|MWF 4,110 4.9] 4,110 4.9 17 |4.9|W& F 
DAY SATURDAY 
ABC SCHOOLHOUSE ROCK-8:25AM 8.25- B.29AM 8.15 3,600 4.3| 3,440 4.1 27 | 4.1 2,600 3.1| 2,260 2.7 20 | 2.7 
ABC MENUDO-10:25AM 10.25-10.29AM 10.15 3,940 4.7| 3,270 3.9 16 | 3.9 4,530 5.4| 3,850 4.6 18 | 4.6 


А-45 U.S. TV HOUSEHOLDS: 83,800,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A4 Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
WEEK 1 WEEK 2 
TOTAL AUDIENCE AVERAGE AUDIENCE | AVG T TeL. | [ТОТА AUDIENGE | AVERAGE AUDIENCE | W 
AUD.BY AUD.BY 
pay. WK МЕ. QUARTERI |н | нооѕенооз snare war] CAST | | ноџѕеноос |uousEHOLDS SHARE сз 
NETWORK/PROGRAM # (МУЛ) — HOUR % | % [0% || "у ы "уң Sw 
DAY SATURDAY-CONTD 
ABC MENUDO-11:55AM 11.55-11.59АМ 11.45] 2,770 3.3| 2,510 3.0 12 | 3.0 4,440 5.3] 3,940 4.7 19 | 4.7 
CBS IN THE NEWS- 8.26AM 8.26- 8.29AM 8.15 | 2,100 2.5| 2,010 2.4 16 | 2.4 2,260 2.7| 2,100 2.5 18 | 2.5 
CBS IN THE NEWS- 9.56АМ 9.56- 9.59АМ 9.45 | 3,850 4.6| 3,520 4.2 18 | 4.2 4,440 5.3| 4,020 4.8 20 | 4.8 
CBS IN THE МЕН-10,26АМ 10.26-10.29АМ 10.15 | 3,350 4.0| 2,770 3.3 14 | 3.3 3,350 4.0| 3,020 3.6 14 | 3.6 
CBS IN THE NEWS-11.56AM 11.56-11.59АМ 11.45 | 4,360 5.2| 4,020 4.8 19 | 4.8 3,850 4.6] 3,520 4.2 17 | 4.2 
CBS IN THE NEWS-12.26PM 12.26-12.29PM_12.15| 3,600 4.3| 3,440 4.1 16 |4.1 2,430 2.9| 2,350 2.8 12 | 2.8 
CBS IN THE NEWS-12.56PM 12.56-12.59PM_12.45| 3,940 4.7| 3,520 4.2 17 | 4.2 2,680 3.2| 2,600 3.1 13 | 3.1 
CBS IN THE NEWS- 1.26PM 1.26- 1.29M 1.15] 3,100 3.7| 2,930 3.5 14 | 3.5 3,270 3.9| 2,930 3.5 14 | 3.5 
NBC ONE TO GROW ON-8:28AM 8.28- 8.30AM 8.15] 2,850 3.4| 2,850 3.4 23 | з.4 2,930 3.5] 2,680 3.2 23 | 3.2 
NBC ONE ТО GROW. ON-8:58AM 8.58- 9.00AM 8.45 | 3,770 4.5| 3,600 4.3 23 | 4.3 3,690 4.4| 3,520 4.2 25 | 4.2 
NBC ONE TO GROW ON-10:28AM 10.28-10.30AM_10.15| 6,700 8.0] 6,450 7.7 32 | 7.7 7,290 8.7| 6,960 в.з зз | в.з 
NBC ONE ТО GROW ON-10:58AM 10.58-11.00АМ 10.45 | 5,870 7.0] 5,700 6.8 27 | 6.8 6,120 7.3| 5,870 7.0 28 | 7.0 
МВС ONE ТО GROW ON-12:28PM 12.28-12.30РМ 12.15 | 3,520 4.2| 3,440 4.1 16 [4.1 3,440 4.1] 3,350 4.0 16 [4.0 
МВС МВС MAJOR LEAGUE РВЕ САМЕ 1 1.00- 1.174 чар] 4,940 5.9] 4,440 5.3 21| 
$: 5 
NBC NBC MAJOR LEAGUE BASEBALL 1 1.17- 4.21РМ GRID | 13,490 16.1| 5,780 6.9 26 
4.00 7.8* 27*| 8.0 
4.15 At 
4:30 < 
5:00 << 
5:15 7.8% 27*| << 
5.30 << 
6:00 < 
NBC NBC MAJOR LEAGUE PRE GAME 2 2.00- 2.17PM -GRID 5,530 6.6 4,800 5.8 з] 
NBC NBC MAJOR LEAGUE BASEBALL 2 2,17- 4.49PM -GRID 13,740 16.4 6,540 7.8 29| _ 
DAY SUNDAY 
ABC U.S. OLYMPIC TRIALS-SUN(S) 2 1.30- 2.33PM -GRID 6,2% zs 30 алм] 
CBS KEMPER OPEN-SUN.S) 2 1.00- 3.35PM -GRID 8,550 10.2) 2,600 зл ofo 
1.00- 3.36PM -GRID | 13,240 15.8| 6,370 7.6 25 
CBS NBA CHAMPIONSHIP GAME 1(5) | ао ги А 
і 15,250 18.2] 7,210 8.6 25 
CBS МВА CHAMPIONSHIP GAME 3(5) soba чаар . 8.6* 23*| 8.6 
- 5,200 6.2| 1,930 2.3 7 
NBC LADIES РСА CHAMP-SUN(S) 2 2,30- 4.37PM -GRID SE |0 


А-47 0.5. ТУ HOUSEHOLDS: 83,800,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


